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Back9Network shuttered its downtown Hartford Constitution Plaza studio last month. 
The company also has its headquarters in the nearby Phoenix Boat building (right). 
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| Key CT biz leaders on 
| hook for Back9 bets 


By Greg Bordonaro 
gbordonaro@HartfordBusiness.com 
rominent Greater Hartford 
business, political, and 
athletic leaders collectively 
wagered millions of dollars on 
Back9Network, bets that are now 
in jeopardy as executives of the 
golf lifestyle media startup, which 





abruptly shuttered operations last 
month, make last-ditch attempts 
to salvage the business. 

While certain high-profile 
Back9 investors have already 
been made public — most notably 
UConn women’s basketball Coach 
Geno Auriemma, NBA and UConn 


Continued on page 14 
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A Jan. 10 UConn men’s basketball game against Cincinnati drew 15,564 fans to the XL Center, providing a major boost to downtown Hartford bars and restaurants. 


conn, XL Center wrangle 
over short-term lease talks 


By Matt Pilon 


mpilon@HartfordBusiness.com 


s one of the XL Center’s biggest tenants, UConn athletics is 
likely key to the Hartford arena’s future. 

Much of the attention lately has focused on debating the 
long-term prospects of both in the Capital City, but behind the 
scenes there have been drawn-out contract negotiations related to 
UConn’s short-term contractual commitment to Hartford. 

UConn and XL Center manager Capital Region Development 
Authority have struggled since last summer to come to terms ona 


new lease that would ensure UConn men’s and women’s basketball 
and men’s hockey play in Hartford through 2019. 

“It’s surprising how long this has taken and how long it has taken 
to get here,” said Michael Freimuth, CRDA’s executive director. 
“Every time we think we're close, something pops.” 

The biggest issue in coming to terms on anew five-year lease has been 
determining how many games UConn athletics will play at the XL Center. 

The stakes are high for Hartford because UConn sporting events 
serve as the lifeblood for downtown entertainment, providing on a 


Continued on page 16 
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Executive Transition 


Robert Soper is taking over as president of the 
Mohegan Tribal Gaming Authority at a challenging 
time within the gaming industry. Find out how he 
plans to manage through choppy waters. PG. 3 
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CONSTRUCTION 


Ballpark Challenges 


With only one year to build Hartford’s new minor 
league baseball stadium, Middletown-based 
Centerplan Cos. faces plenty of obstacles. But you 
might be surprised by what company CEO Robert 
Landino sees as the biggest challenge. PG. 8 
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WE’RE NOT-FOR- 
PROFIT, WHICH IS 


FOR-YOUR-BENEFIT. 


And now you can really benefit. Harvard Pilgrim, consistently one of the nation’s highest rated 
health plans, is now in Connecticut. So if you’re looking for a not-for-profit health plan with a 
relentless pursuit to help all our members be happy and healthy, count us in. 





For more information, talk to your Broker, call 877-594-7190 or 
visit harvardpilgrim.org/CountUsIn 
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Mohegans seek more gaming markets 


By Brad Kane 


bkane@HartfordBusiness.com 


he incoming president of the Mohegan 
T Tribe's gaming division plans to expand 

into four or five new markets in the next 
five to 10 years, while significantly lowering the 
casino’s debt, as competition in the Northeast 
gaming sector heats up in the years ahead. 

“Planning is important. We have antici- 
pated this additional competition for some 
time,” said Robert Soper, who takes over 
as president of the Mohegan Tribal Gaming 
Authority (MTGA) on March 30. 

The next new market for the MTGA could 
break ground as early as next year. The Author- 
ity has partnered with the Cowlitz Indian Tribe 
of southwestern Washington to develop a casino 
just north of Portland, Ore., which the MTGA 
would operate. While the proposal has to clear 
one last legal appeal, the property could be 
under construction in 2016, Soper said. 

Soper takes the reins as MTGA president 
during a tough time for the authority. His 
predecessor, Mitchell Grossinger Etess, took 
over about a decade ago when the MTGA 
flagship Mohegan Sun resort in Uncasville 
still held a near duopoly over the Northeast 
market, along with nearby competitor the 
Mashantucket Pequot Tribe’s Foxwoods 
Resort Casino. Soper, though, faces increas- 
ing competition from Massachusetts, New 
York, and Rhode Island casinos, and must 
find a way to ensure the long-term financial 
health of the MTGA, which is the primary 
funding source for the Mohegan Tribe. 

“The dollars they’ve lost at this point to places 
like Rhode Island and New York are not going 
to be recaptured,” said Clyde Barrow, managing 
partner of gaming policy research firm Pyramid 
Associates. “These types of situations are the 
time you see leadership changes. You got to have 
new eyes on the situation.” 

Pyramid estimates Mohegan Sun and Fox- 
woods have lost $600 million to new gaming 
competition over the past eight years and 
another $600 million because of the economic 
downturn. Their combined Northeast market 
share, which stood at 100 percent in the 1990s, 
has dipped to 10 percent. 


Market opportunities 

Soper said continuing to lower MTGA’s 
debt will be important for its ability to invest 
in new markets and maximize profitability at 
its existing properties in Connecticut, Wilkes- 
Barre, Pa., and Atlantic City, N.J. The tribe’s 
debt stood at $1.75 billion at the end of 2014. 

The tribe is now saving $50 million in 
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Robert Soper ran the Mohegan Sun Pocono resort in Pennsylvania before becoming president and CEO of the Mohegan 
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Sun resort in 2012. On March 30, he will become president of the Mohegan Tribal Gaming Authority. 


annual payments after its 15-year separa- 
tion agreement with Mohegan Sun’s original 
developer expired in January. 

“That opened up a lot of cash that we 
didn’t have in previous years,” Soper said. 

The MTGA would prefer to acquire its 
way into new markets, rather than lobby 
to open new casinos in politically charged 


- 


Kyle Duba, 


environments, Soper said. 

The authority, for example, was successful 
entering Atlantic City in 2012 by partnering 
with the owners of the Resorts Hotel Casino in 
an operations agreement. 

Conversely, the tribe was unsuccessful 
in its multi-year efforts to build and own new 
casinos in Greater Boston, Palmer, Mass., and 


$414 


the Catskills region of New York that required 
the MTGA to lobby local and state officials, and 
gaming regulators. 

All types of deals, however, remain on the 
table, Soper said. 

“We are open-minded about all opportuni- 
ties as long as they are fiscally responsible,” 
Soper said. “We are trying to allocate capital 
in a wise manner.” 

While the MTGA is not generating as much 
revenue as it did 10 years ago, the authority 
has cut expenses to maximize profits, includ- 
ing reducing its workforce 28 percent. Its 
income from operations was $49.8 million in 
the first quarter, a 49.6 percent increase from 
a year earlier. 


More CT locations? 

Another new Mohegan location in Connect- 
icut is also a possibility. To offset the approval 
of three Massachusetts casinos and gaming 
expansions in New York and Rhode Island, the 
Connecticut legislature is working on a new 
law that would allow Mohegan Sun and Fox- 
woods to open up to three new locations along 
the I-91, I-95, and I-84 corridors that would be 
more convenient for Connecticut residents. 

“We have to getsomething into motion before 
we lose to outlying areas, so these jobs don't flee 
the state and go into surrounding states,” said 
State Sen. Cathy Osten (D-Montville). 

These new strategic Connecticut loca- 
tions would offer slot and table games, mak- 
ing it more convenient for gamblers to stay 
in the state, Soper said. With MGM open- 
ing a resort in Springfield, Mass. in 2017, 
gamers in the Hartford market could get to 
Massachusetts faster than Mohegan Sun or 
Foxwoods, unless there are other options 
in Connecticut. 

“At the end of the day, no one is going 
to build another Mohegan Sun, but conve- 
nience is a leading factor when someone 
wants to play a slot machine or a table 
game,” Soper said. 

Mohegan Sun is adding a 400-room hotel 
adjacent to its 1,200-room casino resort in 
order to get more visitors to spend the night. 
The new facility is expected to open in fall 2016. 

More rooms will help Mohegan Sun increase 
its revenues, said Barrow. Its current hotel has 
a 98 percent occupancy, so the resort is forced 
to turn away hotel guests. By keeping more of 
them on property, not only are guests paying 
for a hotel room, but they typically spend about 
$350 per day on food, entertainment, and gam- 
ing, which is more than triple what non-hotel 
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visitors spend, he said. 
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Looking beyond gaming 

While the resorts and the MTGA diversify 
their revenue streams, the Mohegan tribe 
also is diversifying so it isn’t relying so much 
on the casinos for its funding. 

Since last year, the tribe has invested in 
sports bars, burger joints, submarine sandwich 
shops, wood pellet companies, office solutions 
providers, and manufacturing operations. 

The MTGA still remains the dominant pro- 
vider of the tribe’s funding, expecting to pay 
out $50 million in fiscal year 2015. 

Soper will be the first Mohegan tribal 
member to serve as MTGA president. He also 
was the first tribal member to be president 
and CEO of the Mohegan Sun property, which 
is his current position. 

While the MTGA looks to new markets, its 
existing casinos also will seek to add more 


— 


patrons gamble, eat, shop, and stay at the resort. 


non-gaming options to emphasize their sta- 
tus as entertainment destinations, Soper 
said. This includes events like Brewfest at 
Mohegan Sun and weekly rooftop parties. 
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Soper said Mohegan Sun will bring in major events and musical acts at a loss just for the crowds, in hopes those 


“We will stick to our core competency in 
gaming and entertainment,” Soper said. “Being 
atribal member myself, [have avested interest 
in ensuring this organization is successful.” Hf 
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The nine justices of the U.S. Supreme Court are expected to rule in June whether gay marriage is legal in Ohio, 


Kentucky, Tennessee, and Michigan. 


CT companies advocate gay 
marriage to Supreme Court 


Several Connecticut companies have 
joined forces with corporations across the 
nation to support gay marriage in a case 
pending before the U.S. Supreme Court. 

Hartford companies including insur- 
ers Aetna and Hartford Financial Services 
Group joined an amicus, or friend-of-the- 
court, brief on March 5 urging the justices 
to overturn the lower court’s rulings allow- 
ing for the ban of same-sex marriage in 
Ohio, Kentucky, Tennessee, and Michigan. 

“AS a company, we strive to build a cul- 
ture that values diversity and cultivates an 
inclusive work environment,” said Thomas 
Hambrick, spokesman for The Hartford. 
“We believe that everyone should be treated 
equally under the law. Signing on to this brief 
is the right thing to do for our employees, the 
LGBT community and our business.” 

If the nine Supreme Court justices over- 
rule the lower courts in the Obergefell v. 
Hodges case, gay marriage would be legal in 


41 U.S. states. The ruling is expected in June. 

In 2008, Connecticut was the third state 
ever to approve gay marriage. 

“Current laws in states banning same- 
gender marriage hinder us from being able 
to attract and retain top talent and make it 
more cumbersome to conduct operations 
across the country,” Hambrick said. 

A total of 379 companies filed the brief 
supporting gay marriage. 

In addition to Aetna and The Hartford, 
other Connecticut companies that signed 
briefs in support of gay marriage include 
Ridgefield drug maker Boehringer Ingelheim 
Pharmaceuticals, Wallingford drug maker 
Bristol-Myers Squibb, Bloomfield insurer 
Cigna, Fairfield manufacturing conglomerate 
General Electric, the Greater Connecticut Gay 
and Lesbian Chamber of Commerce, Groton 
drug maker Pfizer, and the parent of Bristol 
sports programmer ESPN, the Walt Disney Co. 

— Brad Kane 


One 777 Main sub returns 


One of the subcontractors renovating a 
former downtown office tower into high-rise 
apartments is back at work and a second is 
close to returning after being sidelined for 
breaching state labor rules, authorities say. 

New England Painters Inc. of Bloomfield 
and Quanta Technologies Inc., of Lancaster, 
Pa., are among dozens of subcontractors 
remaking 777 Main St. into 285 apartments. 

Fairfield architect Bruce R. Becker is 
owner/developer of the 26-story skyscraper 
at the corner of Main and Pearl streets. The 
project is on track for late spring occupancy, 
Becker said. 

According to Gary Pechie, director of the 
state labor department’s Wage and Work- 
place Standards Division, “stop-work” orders 
were issued in early February against New 
England Painters and Quanta. 

At issue, Pechie said, was whether both 
had the proper worker’s compensation cover- 
age and documentation for their employees. 

Both have since met workers comp com- 
pliance and have been cleared by the labor 
agency to resume their work, he said. 


CORRECTIONS 


But at press time Thursday, only New Eng- 
land Painters had been formally notified that 
its stop-work order had been lifted. Pechie said 
Quanta’s notification was imminent. 

New England Painters declined comment. 

However, Pechie said, state labor inves- 
tigators continue to review whether the 
project is in compliance with federal rules 
regarding payment of prevailing wages to 
construction workers because the 777 Main 
project received federal Housing and Urban 
Development funding. 

In addition, questions linger, he said, about 
whether the insulated glass-panel maker/ 
installer Quanta has the proper license to 
operate in Connecticut. 

Quanta executive Jay Reyher said he 
believes Quanta is in compliance with state 
law and that he expects that matter to be 
resolved soon. 

Meantime, it was announced last week 
that New Haven’s Blue State Coffee will be 
an anchor retail tenant on the Main Street 
side of the building by summer. 

— Gregory Seay 
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PDS Engineering & Construction served as Design- 
Builder for the construction of a new milk and ice 
cream processing plant for Guida’s Dairy, one of 

the largest independent dairies in New England. 

In order to maintain an active loading dock during 
construction, sheet piling was used as a temporary 
support while the 16’ concrete retaining wall was 
built. The second floor was designed to maintain 600 
pounds per square foot. 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
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The March 9 story (“CT’s EXP investment: $10,000 
per job,”) incorrectly reported the sum of loans and 
grants remitted to 24 firms that have since closed 


doors. The total is $4.1 million. It also misidentified 
Catherine Smith’s former employer. She previ- 
ously worked for ING, now Voya Financial. 
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BY THE NUMBERS 


$9.2 million 


The total assets held by UConn’s 
alumni association. The school 
pulled its support for the 
association in January, setting 
the stage for the UConn 
Foundation to absorb the entity. 


02.2% 


Connecticut’s projected 2015 
cremation rate, according to the 
National Funeral Directors 
Association. 


$230,000 


The median January home price 
in Connecticut, unchanged from 
December, according to The 
Warren Group. 


15% 


The percentage of the 1,239 CT 
residents recently polled by 
Quinnipiac who said they don’t 
support more casinos in the state. 
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TOP STORY 


Segarra touts development, 
warns of $48M budget gap 


During his state of the city address last week, Mayor Pedro Segarra warned 
Hartford taxpayers that the city will need to close a $48 million budget gap for the 
coming fiscal year. 

The deficit is pri- 
marily due to lower 
revenue, higher debt 
service and costs 
from union agree- 
ments, Segarra said. 

Under Gov. Dannel 
P. Malloy’s budget, 
Hartford would also 
face a $5.1 million 
reduction in aid, said 
Segarra, who will 
present his budget 
proposal to the city 
council next month. 

The city’s current 
year budget totals 
$837 million, includ- 
ing general fund ex- 
penditures of $552 
million. 

The mayor also 
highlighted some 
recent accomplish- 
ments, including Hartford’s investment in the Downtown North minor league 
ballpark, its investment in Goodwin Park Golf Course and Keney Park, the 
approval of Coltsville as a national park, streetscape improvements, renova- 
tions to Weaver High School, new residential units in the South Armory and 
overall strength in apartment vacancies. 

Segarra said his budget will also include a proposal for a community benefits 
policy, which he said would ensure economic benefits for city residents and busi- 
nesses from major construction projects that receive city funding. His proposal 
includes staffing to monitor and enforce the policy. 


Last week, Mayor Pedro Segarra (right) touted his recruit- 
ment of Rock Cats owner Josh Solomon (left). 


MANUFACTURING 
UTC may spin off Sikorsky 


Hartford manufacturing conglomerate United Technologies Corp. indicated 
last week that it’s considering spinning off its Stratford-based Sikorsky Aircraft 
business, which makes military and commercial helicopters. 

A decision will be made by year’s end as to whether UTC should spin off the 
subsidiary into an independent company. 

“Looking to the future, we are evaluating whether Sikorsky’s unique busi- 
ness as a rotorcraft OEM with a predominately military customer base is best 
positioned as a stand-alone company, and whether a separation would allow 
United Technologies to better focus on providing high-technology systems and 
services to the aerospace and building industries,” UTC CEO Gregory Hayes said 
in a statement. 

Hayes, appointed president and CEO in November following the resignation of 
Louis Chénevert, promised a review of UTC’s portfolio in December. 

He told analysts and investors at the time that Sikorsky was not for sale, but 
that it may be in the future. 

Sikorsky had net sales of $7.45 billion in 2014 with an operating profit of 
$219 million. 


HOSPITALITY & TOURISM 
New casino bill faces uphill battle 


After legislators and tribal leaders last week proposed adding three new Con- 
necticut casinos to stem the loss of gaming revenues to surrounding states, the 
man most responsible for its passage in the House warned advocates they are 
running out of time to get the measure passed into law this year. 

The proposal from several legislators and the Mohegan and Mashantucket 
Pequot tribes calls for up to three casinos jointly run by the tribes to be built 
along the I-91, I-95, and I-84 corridors to prevent casinos in Massachusetts, 
New York, and Rhode Island from siphoning off more revenues from Mohegan 
Sun in Uncasville and Foxwoods Resort Casino in Mashantucket. Of particular 
concern is the MGM resort opening in Springfield, Mass. in 2017. 

While he is supportive of the concept, House Speaker Brendan Sharkey said 
supporters of the bill still need to identify the locations, secure host community 
agreements, develop a revenue-sharing policy with the state, and gain the nec- 
essary legislative approvals before the end of session in June, if the measure 
were to pass this year. 


With the House and Senate debating numerous other bills, notably the two- 
year, $40 billion state budget, time is running short, Sharkey said. 

If the casino bill doesn’t pass this year, it would have to wait until 2016, decreas- 
ing the likelihood new facilities could be built before MGM opens in Springfield. 


HEALTH CARE 
Hospitals protest tax increases 


Connecticut hospital executives last week tried to convince the legislature’s 
Finance, Revenue and Bonding Committee not to implement Gov. Dannel P. Mal- 
loy’s proposed budget. 

The Connecticut Hospital Association says the proposed budget would ex- 
pand the state’s hospital tax to more than $514 million per year — up from 
$350 million — and cut Medicaid reimbursement rates. 

It would also eliminate for the next two fiscal years a $15 million-per-year, 
low-cost hospital pool shared by a dozen of the state’s providers. 

The budget would also limit hospitals’ use of tax credits, CHA noted in its testimony. 


ENERGY & UTILITIES 
CT ends 2014 with 3rd highest power prices 


The average rate Connecticut businesses and residents paid for electricity 
last year was 16.98 cents per kilowatt hour, highest in the continental United 
States and third overall, according to the U.S. Energy Information Administration. 

Connecticut’s prices were higher than the other typical high-cost states of 
New York (16.25 cents) and California (15.23), and only came in behind the 
remote states of Hawaii (33.53) and Alaska (17.58). 

New England typically has the highest electricity rates of any region in the 
continental U.S. because the fuels used by power plants can’t be imported as 
easily into the region. A constraint in the natural gas pipeline last winter caused 
the wholesale electricity rates in January, February, and March 2014 to be the 
highest on record. 

Connecticut's prices are typically highest in New England due to taxes and fees, 
congestion in the transmission and distribution system, and having two areas of high 
electricity demand in Greater Hartford and Fairfield County. 


REAL ESTATE 


Hartford’s ‘vibe’ excites 100 Pearl’s new owners 


With title to the 100 Pearl St. skyscraper firmly in hand, the New York inves- 
tors who own both it and the nearby “Stilts Building” say the revitalization of 
downtown Hartford has them itching to own more. 

Benjamin Schlossberg, managing member of Brooklyn-based Shelbourne 
Global Solutions LLC, confirmed last week that he and his partners officially 
closed late Wednesday on their purchase of the blue, glass-sheathed, 17-story 
tower from The Silverman Group of New Jersey. 

Shelbourne Pearl LLC paid north of $36 million, or about $128 a foot, 
Schlossberg said, including cash and $28 million in financing through French 
investment bank Natixus. Silverman Group reportedly paid $18 million cash for 
100 Pearl in 2010. 

100 Pearl is the second downtown Hartford commercial office play for Shel- 
bourne Global Solutions. Last July, it shelled out $45 million for a 95 percent 
equity stake in the Stilts Building, two blocks away at 20 Church St. 

Indeed, Schlossberg said the partners view 100 Pearl and 20 Church as “sis- 
ters” to each other. He said the close timing of both deals reflects Shelbourne’s 
keen optimism that the rebirth of downtown Hartford as a residential, commer- 
cial and cultural hub is at hand.“We’re crazy for the Hartford market,” Schloss- 
berg said. “We were crazy about Hartford a year ago.” 

Schlossberg declined to say what other downtown commercial properties 
Shelbourne is eyeing. 

As for 100 Pearl, 99 percent of its 281,000 square feet is filled, he said. 


CT’s Jan. house, condo sales fall 


Connecticut's January home and condominium sales each fell 6 percent from a 
year earlier, The Warren Group says. Prices were flat. 

Sales of single-family home sales declined to 1,357 units vs. 1,448 sold the same 
month in 2014, the Boston publisher of The Commercial Record said. 

January’s snowfall and frigid temperatures typically make it a slow month for hous- 
ing sales. 

It was the first year-over-year sales drop since last August. It also was the lowest 
January sales total since 2012. 

This marked the lowest number of sales in the month of January, since January 
2012 when there were 1,332 sales. 

The median price was unchanged in January at $230,000, ending 10 months of 
falling prices, CEO Timothy J. Warren Jr. said. 

Condo sales statewide fell to 363 vs. 387 the same time a year ago. The median 
sales price for condos in January posted a slight gain of almost 1 percent, increasing 
to $163,800 from $162,500 in January 2014. 
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GOVERNMENT & POLITICS 


CT GOP says legislative 
package would help women 


House Republican Leader Themis Klarides introduced a host of 
bills last week that she and her GOP colleagues say would help 
women improve their economic position in the workforce and as 
business owners. 

Klarides and other leading Republicans introduced bills that 
would establish privately-funded scholarships for women pur- 
suing STEM degrees; create a workforce reentry program for 
women within the Department of Labor; and offer tax credits to 
employers that offer childcare services to workers. 

Legislative committees recently held hearings on those three bills. 

Labor Department Commissioner Sharon Palmer testified that 


EDUCATION 


her department’s American Jobs Centers already offer workforce 
reentry support, while the Permanent Commission on the Status 
of Women lauded the intent of the childcare legislation, but said it 
preferred a broader state policy. 

Republicans also have bills that would require 25 percent of 
the state’s angel investor tax credits to go to women-owned busi- 
nesses and to provide funding for round-the-clock security at the 
state’s domestic violence shelters. 


AG Jepsen forms data security division 


State Attorney General George Jepsen said he has formed a 
department within his office that will work solely on investigations 
and litigation regarding privacy and data security. 

The division will expand upon the work of a privacy task force 
created in 2011, and Jepsen says it will help maintain the state’s 
standing as a leader on the topic. 

Since 2011, Jepsen said in a statement, his office “has taken a 
lead role in investigating massive consumer data breaches involv- 
ing Anthem, Target, Home Depot and others as well as significant 
issues impacting consumer privacy, including the Google Street 
View Wi-Fi data collection case.” 

“Sadly there is no reason to predict that the demands of privacy 
and data security concerns will subside in the foreseeable future,” 
he added. 

Jepsen has appointed Assistant Attorney General Matthew 
Fitzsimmons to head the new department, which will continue to 
receive assistance from a contracted technical consultant. 


Former Eastern CT provost is new USJ president 


The University of St. Joseph in West Hartford said it has named 
Rhona Free as its new president. 

Free was most recently provost and vice president of academic 
affairs at Eastern Connecticut State University in Windham, where 
she also taught as an economics professor and helped develop 
eight new student-major programs. 

She is USJ’s ninth president and succeeds Pamela Trotman 
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Reid, who announced her retirement in October. 

Free praised Trotman Reid in a statement, saying she has po- 
sitioned USJ well through academic programs and establishing a 
downtown Hartford presence. 

Free has a bachelor of arts from Sarah Lawrence College and a 
master’s degree and doctoral degree in economics from the Uni- 
versity of Notre Dame. She starts her new job July 1. 


WHAT’S AHEAD: 


3/23 Focus: Bioscience 
The List: Largest CT Bioscience Firms 
Nonprofit Profile: Miss Porter’s School 


CALENDAR 
WEDNESDAY, MARCH 25 
Demystifying Big Data 


The UConn School of Business is offering a breakfast seminar titled, 
“Demystifying Big Data,” from 7:30 a.m. to 9 a.m. March 25 at the 
Society Room, 31 Pratt St., Hartford. 


Professor Ramesh Shankar, assistant department head for the university’s 
information systems program, will discuss the opportunities and challenges 
associated with leveraging Big Data and extracting full value. 


Participants will gain an understanding of the business value offered 
by the emerging ecosystem of Big Data technologies such as Apache 
Hadoop, Spark, Hive, and others. 


The event is geared toward human resources, marketing, information 
technology, operations management and healthcare leaders, as well as 
chief financial officers, chief operating officers and CEOs. 


To register go to: http://alumni.business.uconn.edu/events/ or call 860. 
486.5498. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘THE AGENDA.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 
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CBIA supports the goals and recommendations of the CT20x17 campaign 20017 
to make Connecticut a top 20 state for business by 2017. 


BUILD A BRIGHTER ECONOMIC FUTURE FOR EVERYONE 
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Construction Institute 
looks to future with 
new exec. director 


Q&A talks about construction 
industry trends with Nancy 
Greenwald, who recently took 
over as executive director of 
Hartford’s Construction Insti- 
tute from Bob Cianci. 


First, can you tell us a 

bit about the Institute? 

| A: The 
Construction Institute 
is unique. Its mission is 
to improve the delivery 
and management of 
the built environment 
by promoting collabo- 
ration and innovation 
among all participants 
in the industry. We 
have a vibrant profes- 





from the recession. The trends we 
see developing in the industry gen- 
erally are evident in Connecticut; 
these include urban redevelop- 
ment, the adaptive reuse and ren- 
ovation of existing facilities (both 
commercial and residential) with 
a focus on sustainability and resil- 
iency, and increased investment in 
infrastructure. 


Q: How is the 
construction indus- 
try using mobile 
technology? 

Mobile technology 
creates opportunities 
for improving effi- 
ciency, accuracy and 
safety through real- 


sional membership time communication 
with a wealth of knowl- among the _ parties 
edge and experience. working on aconstruc- 

Our members Executive tion project. The indus- 
include owners, from director, try is the beneficiary 
municipalities, hos- Construction of improved mobile 
pitals and _ colleges, Institute photo and_ video 


companies like ESPN 

and UTC, along with 

architects, engineers, 
contractors, subcontractors, con- 
struction managers, manufactur- 
ers, and those who provide vital 
services to the industry, for exam- 
ple accountants and lawyers. 

The Institute has a rich his- 
tory of providing programs and 
workshops that both look to the 
future and have a very practical 
focus on what businesses need to 
be doing now. 

The Institute has also been 
a valuable resource for the Uni- 
versity of Hartford, particularly 
faculty and students at the Col- 
lege of Engineering, Technology 
and Architecture. In the coming 
year, we will be also be enhanc- 
ing our connection with the Bar- 
ney School of Business and the 
Entrepreneurship Center. The 
University provides the Institute 
and its members a valuable pool of 
highly trained interns and poten- 
tial employees and the ability to 
connect with academic research. 


Q: Construction added 
about 800 jobs in Connecticut 
in 2014. How is 2015 looking? 
Which industries are provid- 
ing the most work and why? 
Which industries are slacking 
on construction projects? 

Although I have more than 30 
years in the building industry, 
as the owner and executive of a 
design/build firm and as an attor- 
ney, arbitrator, and mediator, lama 
relative newcomer to Connecticut. 

I have learned that there are a 
number of trends influencing the 
current real estate environment, 
which in turn influences construc- 
tion projects. The general percep- 
tion is that the industry in Con- 
necticut is making a slow recovery 


technology on smart- 

phones and tablets and 

highly mobile camer- 
as, like GoPro. The data collected is 
uploaded to the cloud, which allows 
real-time collaboration. 

Analytic tools and apps allow 
improved deployment of materi- 
als and manpower, and improve 
site progress tracking. Drones are 
being used effectively on construc- 
tion sites for similar purposes. The 
next step, involves the Internet of 
Things, using machines, both 
mobile and set in place, commu- 
nicating data to each other, which 
benefits both ongoing construction 
projects and provides the basis for 
virtual operation and management 
functions. The purpose of using 
any of these technologies is to help 
us to build and operate better, safer 
buildings, with less waste, in less 
time, and for less money. 


Q: What’s the biggest chal- 
lenge facing the construc- 
tion industry today? How is 
the industry meeting that 
challenge? 

There are arange of challenges 
facing the construction indus- 
try today: the economy, global 
competition, climate change, and 
shortages of skilled labor, to name 
a few. The challenges really need 
to be viewed in context, and holis- 
tically. The construction industry 
is meeting those challenges by 
adapting. This really touches the 
heart of the Institute’s mission. Our 
members are the thought leaders 
in the industry who are focused on 
meeting these challenges by look- 
ing at the big picture, asking the 
hard questions, and discussing and 
collaborating on solutions that are 
both creative and practical. 


Continued © 
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Centerplan Construction recently broke ground on downtown Hartford’s minor league baseball stadium, which must be ready by next March. 


Biggest stadium 
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construction challenge: 





the ballpark is the spork... 


Centerplan CEO Robert Landino (top photo); the Downtown North 
master plan is shown in the middle photo; a soil excavator (bottom 
photo) breaks ground on the Hartford stadium. 
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Transparency 


By Keith Griffin 


Special to the Hartford Business Journal 


hat’s the biggest challenge in building a baseball 
W stadium in Hartford? It’s not so much the physical 

difficulties. After all, construction companies are 
used to building in challenging environments. Nope, the big- 
gest challenge is the increased scrutiny. Every step of the 
way this project is going to be under a microscope. 

That’s the honest assessment of Bob Landino, CEO of 
Centerplan Cos. of Middletown. His firm is overseeing 
the construction and development of the new Double-A 
baseball stadium in downtown Hartford for the yet-to-be- 
named New Britain Rock Cats. 

“It’s more than we are used to on a construction site,” 
Landino said of the heightened attention that comes with 
building a publicly financed ballpark. 

The increased oversight doesn’t impact the construc- 
tion schedule per se, but it does require additional staff to 
inform the stakeholders (i.e. local government, the media, 
and the public), adding to the project’s overall costs. 

“That’s a big nuance that requires special attention. If 
we were building a high school or public safety facility, 
they don’t go through this kind of scrutiny,” Landino said. 
“It’s the nature of how it was originated and evolved. It’s 
been a subject of public interest.” 

The final cost of the Downtown North development, 
including the ballpark, housing, retail and office space 
and parking, is expected to be $350 million. 

The ballpark itself, which is being financed through 
a stadium authority, will cost $56 million. Centerplan is 
being paid to construct the stadium, but won't have an 
ownership stake in it. 

Landino said any baseball stadium project would be of 
intense interest, even if private dollars were financing it. 
“We are comfortable with the transparency. We are ina fish 
bowl because of what it is and where it is,” he added. 

Another challenge is that the stadium design is still a 
work in progress. Ground was broken in mid-February, 
but designs have not been finalized. 

The architects from Hartford-based JCJ Architecture 
weren't available for comment, but Landino admitted it is 
somewhat unusual to not yet have a completed design in 
place even as construction crews begin to turnover dirt. He 
doesn’t think, however, it will have animpact on the project. 

“We're in a design-build environment,” he said. “[The 
design] is in the process of being completed, so we don't 
lose time in construction.” 

That’s another challenge for Centerplan: the timetable. 
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The clock is ticking towards Opening Day in mid-March 
2016, when the new minor league franchise is scheduled 
to kickoff its inaugural season in Harford. Landino is, of 
course, confident the company will meet it. “One year from 
now we willbe playing,” he said. Not that there is much ofa 
choice. The schedule is set by the baseball league. 

By late fall of this year, the park’s turf will be installed, 
so it has time to stabilize by spring 2016. The construction of 
the core of the ballpark takes place throughout next winter. 
In spring 2016, the turf will be restored, and then the team 
and construction firm will prepare the facility to open. 

But, the stadium itself won’t be fully finished by 
Opening Day. It will be astadium in progress. 

“We will complete the punch list while the stadium is 
open,” Landino said. “There will be stuffto do through May 
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or June [of 2016]. Our goal is to make it usable for the team 
and public. But you can’t do landscaping and other projects 
in the winter. We will work around the game schedule.” 

The other challenges for the stadium are more routine, 
Landino said. Building in any urban environment can be 
difficult. 

Some of the unique challenges of the Hartford stadium 
site include its clay base. The Downtown North site, at the 
corner of Main and Trumbull streets, has poor soil condi- 
tions from the outwash of the Connecticut River. The clay 
base will make construction more difficult to manage and 
Centerplan will have to pour aspecial foundation to deal 
with the conditions. 

“It’s a physical challenge and not one that we didn’t 
expect,” Landino said. a 
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all his patients find the strength and the courage t 


breathe deeply again. Whether they are recovering 


from surgery, need help managing the symptoms of 


asthma or Chronic Obstructive Pulmonary Disorder, 


or require life-saving respiratory support, Marvin’s 


dedication and care reminds us that true healing 


comes from more than exceptional clinical care. 


It comes from exceptional people. 





Marvin is just one of our more than 3,500 dedicated a 
ECHN team members who understands that, at ECHN, 
health care may be changing. But caring never will. 
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Innovation is not about 
change for the sake of change, 
it’s about problem-solving, and 
it’s about creating resilient, sus- 
tainable processes to improve 
the built environment. 


Q: Gov. Dannel P. Malloy 
recently unveiled plans to 
invest $100 billion in transpor- 
tation projects over the next 30 
years. What would that mean for 
the construction industry? 

Investment in _— transporta- 


tion infrastructure benefits the 
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construction industry in the same 
ways it benefits commerce gener- 
ally, and will encourage invest- 
ment in new construction. Both 
the improvements planned for the 
Fairfield County area along the I-95 
corridor and the planned improve- 
ments from Springfield to Hartford 
will help promote economic vitality. 
Of course, the Governor’s long-term 
plan for investment in transporta- 
tion will provide work and jobs in 
the construction industry that is 
directly engaged in horizontal con- 
struction. | 
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THE LIST 
Top residential mortgage lenders for Connecticut 


(Ranked by 2013 Connecticut dollars originated) 
$ originated by No. 


Low/mod low/mod __ originated by No. 
income income low/mod Minority $ originated by originated 
Total $ loaned Number of CT CT market applicant applicants income applicant rank minority by minority 
Rank Company (000) loans share rank (1) (000) applicants (2) applicants (000) applicants 
Wells Fargo Bank NA 
420 Montgomery St. $2,137,754 7,512 7.90% 2 $291,309 1,546 1 $301,170 1,162 


San Francisco, CA 94163 
800-869-3557; www.wellsfargo.com 


JPMorgan Chase Bank NA 


270 Park Ave. 
New York, NY 10017 $1,818,627 4,777 6.72% 4 $190,421 1,304 2 $244 103 786 


212-270-6000; www.jpmorganchase.com 
Bank of America NA 


185 Asylum St. 5 
Hartford, CT 06103 $1,577,272 5,282 5.83% 1 $228,242 1,526 3 $194,664 891 


800-432-1000; www.bankofamerica.com 
People's United Bank 


850 Main St. 
Bridgeport, CT 06604 $1,188,250 3,413 4.39% 8 $108,077 864 4 $138,337 529 


203-338-7171; www.peoples.com 
Citibank NA 


399 Park Ave. ef 
New York, NY 10043 $1,134,573 3,631 4.19% 6 $138,303 969 6 $128,521 504 


212-559-1000; www.citibank.com 
Quicken Loans 


1050 Woodward Ave. 
Detroit, MI 48226 $1,056,861 4,608 3.91% 3 $203,393 1,251 5 $134,100 612 


800-863-4332; www.quickenloans.com 
Webster Bank NA 


137 Bank St. ° 
Waterbury, CT 06702 $1,000,681 4,353 3.70% 5 $149,753 1,309 7 $92,375 526 


800-325-2424; public.websteronline.com 
Mortgage Master Inc. 


102 Elm St. 
Walpole, MA 02081 $756,936 2,646 2.80% 9 $105,133 620 8 $81,254 322 


508-850-4100; www.mortgagemaster.com 
Hudson City Savings Bank 


80 W. Century Rd. e 
Paramus, NJ 07652 $585,440 815 2.16% 105 $5,188 31 11 $46,378 70 


201-967-1900; www.hudsoncitysavingsbank.com 
First Niagara Bank NA 


726 Exchange St. 
Buffalo, NY 14210 $583,781 1,497 2.16% 19 $44,116 362 10 $46,689 186 


800-421-0004; www.firstniagara.com 
Liberty Bank 


315 Main St. iy 
Middletown, CT 06457 $402,030 1,611 1.49% 16 $53,841 417 20 $32,627 137 


860-344-7200; www.liberty-bank.com 
TD Bank NA 


1701 Rte. 70 E. 
Cherry Hil, NU 08034 $392,507 1,344 1.45% 31 $29,969 282 12 $44,760 180 


888-751-9000; www.tdbank.com 
Farmington Bank 


1 Farm Glen Blvd. * 
Farmington, CT 06032 $365,400 1,138 1.35% 18 $47,044 348 28 $24,607 94 


860-676-4600; www.farmingtonbankct.com 

Norwich Commercial Group Inc. d/b/a 

Norcom Mortgage and Mortgage Force (3) 

38 Security Dr. $342,906 1,792 1.27% 7 $118,930 814 9 $56,705 305 
Avon, CT 06001 

855-667-2661; www.norcommortgage.com 


RBS Citizens NA 


1 Citizens PI. . 
Providence, RI 02903 $287,356 1,128 1.06% 26 $32,953 273 24 $27,938 114 


800-922-9999; www.citizensbank.com 
Franklin American Mortgage Co. 


501 Corporate Centre Dr., Ste. 400 
Franklin, TN 37067 $286,292 1,250 1.06% 13 $58,678 356 22 $28,472 128 


800-295-1020; www.franklinamerican.com 
Rockville Bank (4) 


45 Glastonbury Blvd. 5 
Glastonbury, CT 06033 $277,345 1,451 1.03% 14 $57,007 448 21 $28,978 140 


866-959-2265; www.bankatunited.com 
William Raveis Mortgage LLC 


7 Trap Falls Rd. 
Shelton, CT 06484 $263,689 1,009 0.97% 17 $53,232 333 18 $33,244 139 


203-926-1090; www. raveis.com/mortgage 
Santander Bank NA (5) 


75 State St. ° 
Boston, MA 02109 $260,336 1,041 0.96% 24 $34,811 269 25 $25,993 130 


877-768-2265; www.santanderbank.com 
Newtown Savings Bank 


39 Main St. 
Newtown, CT 06470 $258,871 1,131 0.96% 21 $42,184 285 49 $14,160 70 


203-426-2563; www.newtownsavingsbank.com 
Fairfield County Bank 


150 Danbury Rd. S 
Ridgefield, CT 06877 $251,044 574 0.93% 53 $18,070 81 34 $21,088 63 


203-438-6518; www. fairfieldcountybank.com 
NE Moves Mortgage LLC 


52 Second Ave. 
Waltham, MA 02451 $239,666 1,011 0.89% 15 $56,123 341 19 $32,912 135 


781-684-5800; www.nemmortgage.com 
Morgan Stanley Private Bank NA (6) 


2000 Westchester Ave. : 


800-869-3326; www.morganstanley.com 
Connecticut Home Mortgage 


3 Corporate Dr., Ste. 212 
24 Shelton, CT 06484 $223,720 813 0.83% 22 $39,378 246 17 $33,678 126 


203-925-8560; www.cthm.com 
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Source: GeoDataVision, 203-530-1544, www.geodatavision.com. Information is based on 2013 Home Mortgage Disclosure Act data released by the Federal Reserve in Sept. 2014, the latest available as of press time. Special thanks to Len Suzio. 
(1) Rank is based on the dollars loaned to low- and moderate-income applicants. 
(2) Rank is based on dollars loaned to minority applicants. 

(3) Address is for Norcom Mortgage. 

(4) On Oct. 14, 2014 Rockville Bank merged with United Bank. 

(5) Prior to Oct. 17, 2013, known as Sovereign Bank NA. 

(6) An affiliate of Morgan Stanley Smith Barney LLC. 

—Compiled by Roger Magnus and Heide Martin. 


> Did we miss you? 


We want to publish the most complete and accurate lists possible. To correct an error or submit information, 


To view the full list, please visit HartfordBusiness.com 
contact Roger Magnus, research director, at (508) 755-8004, ext. 263 or rmagnus@nebusinessmedia.com. 





10 HartForp Business JournaL ® March 16, 2015 www.HartfordBusiness.com 





Lawmakers consider changes to CT’s prevailing wage 


By Greg Bordonaro 
gbordonaro@HartfordBusiness.com 
he tug-of-war between labor and business 
T over Connecticut’s prevailing wage is 
heating up once again at the State Capitol. 

A litany of bills aimed at reducing, or out- 
right eliminating, the state’s prevailing wage 
are being debated in the Labor and Public 
Employees Committee, drawing support 
from businesses and some municipalities and 
opposition from unions. 

State Sen. Toni Boucher (R-Wilton) is behind 
many of the measures, including Senate Bills 
180, 181, and 182. One bill aims to eliminate 
Connecticut’s prevailing wage, while the other 
two propose to increase the wage threshold. 

Prevailing wage laws require workers on 
public works construction projects to receive 
the same wage that is customarily paid for the 
same work in the project’s town. For exam- 
ple, if a bricklayer on a private-sector job in 
Farmington customarily receives $59.96 an 
hour in wages and benefits, a bricklayer on a 
public works construction project in town is 
required to be paid the same rate. 

The law aims to keep government’s use of 
low-bid contracting from significantly reduc- 
ing the market price of labor. 

Currently, 32 states and the federal gov- 
ernment have prevailing wage laws. In most 
states, prevailing wage only kicks in whena 
public works project’s contract value meets 
or exceeds a pre-determined threshold 
amount. Since 1991, Connecticut’s thresh- 
old has been $400,000 for new construction 


and $100,000 for remodeling. 

In one of her bills, Boucher, who argues 
the prevailing wage serves as an unfunded 
mandate on cash-strapped municipalities by 
driving up capital project costs, proposes to 
increase the threshold to $5 million for new 
construction and $2 million for remodeling. 

Several small towns, including Coventry, 
Bolton, Harwinton, and Lyme, submitted tes- 
timony supporting the proposals. 

The National Federal of Independent Busi- 
ness also voiced support for changes, specifi- 
cally asking the state to adopt a $1 million 
threshold for all projects, arguing that current 
prevailing wage laws make it harder for small 
construction firms to win project bids. 

Lori Pelletier, executive-secretary treasur- 
er of the Connecticut AFL-CIO, provided writ- 
ten testimony opposing any prevailing wage 
law changes, arguing they help protect the 
state from attracting unskilled, cheap labor. 

“Weakening this law will undoubtedly 
further open the floodgates for out-of-state 
companies to under-bid projects, bus in 
their own out-of-state workers, and pay 
them alow wage with no health insurance,” 
Pelletier wrote. 

It’s unlikely lawmakers will approve any 
major changes to Connecticut’s prevailing 
wage, particularly with the House and Sen- 
ate controlled by Democrats. However, that 
doesn’t stop the issue from being raised at the 
legislature on annual basis. 

Some small towns in particular are push- 
ing for changes as they face continued bud- 
getary pressures. | 
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Prevailing Wages 


Hourly 
Rate Benefits Total 





Boilermaker $35.24 25.01 $60.25 


Crane Handler $36.80 22.3 $59.10 


$32.85 17.72 $50.57 


SOURCE: OFFICE OF LEGISLATIVE RESEARCH 





A construction crew builds the addition to the 
UConn Cell & Genome Sciences Building in Farmington. 


State Prevailing Wage Laws 


Prevailing Wage 


State Thresholds 





Connecticut $ 400,000 


for new construction 


$ 100,000 
for remodeling 


$ 100,000 
for new construction 


Delaware 


$ 15,000 
for alteration, repair, 
renovation, rehabilitation, 
demolition, or reconstruction 


Maine $ 50,000 
Massachusetts None 
New York None 
Pennsylvania $ 25,000 
Rhode Island $ 1,000 
New Jersey $ 2,000 


for work done on 


public property 
other than a municipality 


$ 14,187 
for work done for, or on 
the property of, a municipality 


SOURCE: OFFICE OF LEGISLATIVE RESEARCH 





Orafol Americas counts on 

NEMSI to design, install, maintain, 
and protect their building's most 
important systems. 


What Can We Do For You? 


» HVAC, Plumbing & Process Piping 
» Design-Build Construction 

» Energy Management Systems 

» LEED Certification Programs 

» Electrical Services 


» Comprehensive Preventive 
Maintenance Programs 


» 24/7/365 Emergency Response 
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The NEMSI solution at Orafol 
was the winner of two prestigious 
construction industry awards. 





Offices in: Vernon | 


www.HartfordBusiness.com 


New London | 


Call: 860.871.1111 
Toll Free: 800.741.6367 
Visit Www.nemsi.com 
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EMCOR Services New England Mechanical 
Helping Orafol Americas Achieve Maximum Energy Efficiency 


Orafol Americas selected EMCOR 
Services New England Mechanical 
(NEMSI) to install a new central chilled 
water plant at their 98,000 square 

foot facility in Avon, CT. NEMSI had 

been providing mechanical service and 
maintenance for over 15 years to the site. 
NEMSI delivered a creative, cost-effective 
solution that tripled the size of the 
process chilled water system, eliminated 
the negative pressure problems in the 
building, and addressed noise issues 
voiced by neighbors. The team overcame 
unforeseen schedule delays, secured a 
large utility incentive, and coordinated 
with the site expansion work, to minimize 
the capital expenditure and keep their 
process energy costs virtually unchanged. 


- New England Mechanical 


| PawtuckKet, RI | 


Palmer, 


MA | Albany, NY 
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JumpingClay opens in Enfield 


Gregory Seay 





week its first U.S. creative clay-arts 
academy in Enfield. 

The academy opens March 21 in about 1,600 
square feet at 76 Palomba Drive, previously an 
office for Planned Parenthood of Connecticut, 
JumpingClay USA owner Aime Liggett said. 
Liggett says she will employ six workers. 

George Colli II is landlord 

Liggett runs the Enfield academy, which 
will feature trained pre-instructors and 
instructors who will hold art education work- 
shops for children age 4 and up and for adults. 
The colorful clays can be molded into various 
shapes and figures that are air-dried to set. 

A former Hartford elementary school- 
teacher, she and her young children encoun- 
tered JumpingClay during a visit to North- 
ern Ireland in the summer of 2013. 

“I loved the way the clay looked. It was 
fun. It didn’t crack.” she said. 

She approached the Korean operators 
who awarded her rights to franchise its 
concept in the U.S. market. 


J umpingClay USA is opening later this 
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FREE Pre-Expo 


Training SESSION! 
Wednesday, April 8, 2015, Fe 
8:30 am - 10:30 am aa 
Connecticut Convention Center 
Thinking about a booth? 


Open to all exhibitors, potential exhibitors and attendees! 


CT Business EX 


From A to +1 


Liggett said she hopes to begin franchis- 
ing other Connecticut locations within the 
next few years, then branch out from there. 

eee 
Newington apts. sold 

Anine-unit Newington apartment build- 
ing has sold for $965,000, brokers say. 

PSB Wethersfield Holding LLC bought 
the property at 711 Willard Ave., in the shad- 
ow of St. Mary’s School, Newington High, 
Newington Veterans Hospital, and Central 
Connecticut State University, from seller 
Kane Street Associates LLC. 

Commercial broker Marcus & Millichap 
of New Haven had the exclusive listing and 
brought the buyer to the table. 

eee 
Elm St. units set 

A former Rambler car dealership in 
downtown Hartford is a step closer to 
conversion to housing after obtaining a 
$333,000 mortgage from state taxpayers to 
help fund the redevelopment. 

Developer Daniel Peabody recently 
closed on the loan with the Capital Region 
Development Authority for his planned $1.2 
million conversion of 40 Elm St. into six 
apartments, CRDA said. 

When completed as early as this fall, 
the converted property will consist of two 
studio units; two single-bedroom units; and 
a pair of two-bedroom units at what origi- 
nally was known as the L. Mansoy and Sons 
Carriages House. Later it was converted to 
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(Top) Space inside JumpingClay’s Enfield academy at 76 Palomba Drive. (Above, ef 7 711 Willard Ave., Newington. 
(Above, right) 110 Reed Ave., West Hartford. 


a car dealership. 

Peabody has spent the past year obtain- 
ing permits and performing other pre-con- 
struction tasks at the site, CRDA said. 

His financing also consists of a $420,000 
first mortgage with Hartford Community 
Loan Fund; state historic preservation cred- 
its of $209,000; and $254,000 in private equity. 

Another private property next door at 
50 Elm also recently underwent renovation, 


the agency said. 
eee 


Woodland Moving’s lease 

Woodland Moving and Warehouse Inc. 
leased a 14,800-square-foot industrial build- 
ing in West Hartford for its operations. 

C&G Properties Inc. owns the 48-year- 
old building on 2.58 acres at 110 Reed Ave., 
in the town’s Elmwood neighborhood. 

Sentry Commercial was sole broker in 
the transaction. x 
Gregory Seay is the Hartford Business 
Journal News Editor. 
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Enjoy pre-expo networking, a continental 
breakfast and coffee while you: 

BA See the 2015 Floor Plan 
BA Get professional advice from the experts 


MA Learn social media tips and tricks 
MA Get direction in planning your booth 
MM Directly maximize your marketing impact 


m Learn how to increase your customer database 
using targeted lead collection methods 
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Discounted parking available for training session attendees 
RSVP by April 2nd, 2015 
by calling Cat Gruszka at 
860.236.9998 x137, emailing 
CGruszka@HartfordBusiness.com 


Walk -INs 
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or register online at HartfordBusiness.com/training 
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AT WEBSTER, WE DELIVER ON SURETY OF EXECUTION. And the path to 
it starts the moment you meet your dedicated banker. Count on their 
undivided attention and dedicated service - the kind of service that 
earned us the National and Northeast Greenwich Excellence Award 


in Middle Market Banking for Overall Satisfaction in 2013. 


Contact your Regional President, 
Jeff Klaus at 860.692.1785 or [5 GREENWICH 


jklaus@websterbank.com for Greenwich 


more information, or go to Excellence 


WebsterBank.com 
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LIVING UP TO YOU® 


Commercial & Institutional | Business | Private Banking | Personal 


Webster Bank, N.A. Member FDIC {2} Equal Housing Lender 
©2015 Webster Financial Corporation. All rights reserved. The Webster Symbol and Webster Bank are registered in the U.S. Patent and Trademark Office. 
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By Andrew S. Lattimer 
uring President Obama’s State of the 
I) Union speech in January, a number of 
significant tax measures were addressed 
that set the tone for Congressional action in the 
coming months. 

A number of tax increases were proposed 
that would generate about $320 billion in rev- 
enue over the next decade, as well as new and 
revised tax credits and a program to promote 
retirement Savings. 

These proposals can be broken into three 
groups — revenue raisers, tax credits and 
retirement savings. 


On the revenue side, highlights include: 

Capital gains/dividend tax rates: Long- 
term capital gains and dividend tax rates would 
be increased to 28 percent for high-income 
households defined as taxpayers filing a mar- 
ried joint tax return whose income is greater 
than $500,000 annually. 

Trust-fund loophole: This is closing the 
so-called “trust-fund loophole” by requiring pay- 
ment of capital gains tax on the increase in value 
of securities at the time they are inherited. This 
would eliminate the “stepped-up” basis loophole 
that lets wealthy taxpayers pass appreciated 


>) from page 1 


Back9 execs attempt to save company 


basketball legend Ray Allen, and The Phoenix 
Cos. CEO Jim Wehr — dozens of other Con- 
necticut residents are among the 140 or so 
investors that pumped upwards of $40 million 
into the company since its founding. 

According to a list of company sharehold- 
ers obtained by Hartford Business Journal, 
from a source who asked not to be identified, 
other local investors include: former State 
Treasurer Francisco Borges, who is cur- 
rently chairman and managing partner of 
Simsbury investment firm Landmark Part- 
ners; former interim UConn athletic director 
and former St. Francis Hospital senior vice 
president Paul Pendergast; Michael Cantor, 
co-managing partner of Hartford intellectual 
property law firm Cantor Colburn; Hartford 
lawyer and UConn Foundation Chairman 
Coleman Levy; former Phoenix Cos. Chair- 
man and CEO Robert Fiondella; Karlos Bog- 
hosian, owner of Hartford-based Capitol 
Chiropractic Center; and Mark Shenkman, 
founder of New York/Stamford investment 
firm Shenkman Capital, among others. 

Waterbury lender Webster Financial Corp. 
also invested in the company, as did Con- 
necticut taxpayers, who pledged $5 million 
through state loans and grants. 

The high-caliber investor pool under- 
scores the excitement, faith and promise 
many local leaders placed in the golf life- 
style media company. Trying to make those 
investors whole, or at least return some of 
their individual bets, which ranged from 
tens of thousands of dollars to over $1 mil- 
lion, is the chief reason current and for- 
mer Back9Network executives say they are 
scrambling to raise more money, with the 
hopes of re-hiring workers and eventually 
getting back on TV. 

Current Back9Network executives — 
CEO Charles Cox, Carlos Silva, and Reid 
Gorman — declined to comment about or 
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assets onto their heirs tax free, although the 
proposal would allow couples to defer the tax 
until the death of the second spouse. 

In addition, no 
tax would be due on 
inherited small, fam- 
ily owned businesses 
unless and until the 
business was sold, 
and any closely held 
business would have 
the option to pay 
tax on gains over 15 
years. Capital gains 
of up to $200,000 per 
couple ($100,000 per 
individual) could be bequeathed free of tax, 
with this exemption automatically portable 
between spouses. 

Couples would have an additional $500,000 
exemption for personal residences ($250,000 
per individual), with this exemption also auto- 
matically portable between spouses. Tangible 
personal property — other than expensive art 
and similar collectibles, such as bequests or 
gifts of clothing, furniture and small family 
heirlooms — would be tax exempt. 

New borrowing fee: A fee would be 
charged on large, highly leveraged financial 


reveal investors. They are the company’s 
only remaining employees and have been 
working since October without a salary, 
they said. 


Cash crunch 

Back9, which has its corporate head- 
quarters in Hartford’s famed Phoenix Boat 
Building and a TV studio on Constitution 
Plaza, suspended operations in February 
after running out of cash. At its peak — in the 
fourth quarter of 2014 — the company was 
burning through as much as $2.5 million per 
month, sources said, which included $540,000 
monthly payments to be on DirecTV. 

In January, the company announced its first 
major job cuts, laying off 35 people. A month 
later the company suspended operations and 
pulled itself off DirecTV, where it had been air- 
ing since Sept. 29. 

Since then, Cox, Silva, and Gorman have 
been weighing go-forward strategies, includ- 
ing jockeying for another large cash infusion 
— up to $30 million — to restart the com- 
pany, first online and eventually back on TV. 

For a fraction of that amount, the trio say 
the company could at least get its online pres- 
ence up and running again. 

Cox said he has been in talks with a num- 
ber of investors in the golf and media indus- 
try and remains optimistic about a deal. It’s 
not clear, however, what type of deal it would 
be and how it would impact shareholders. 

Meantime, former Back9Network CEO 
James Bosworth, who was pushed out of his 
chief executive role last year, said he’s also 
working with some existing investors to raise 
capital and save the network. 

Bosworth, who remains the company’s 
largest shareholder, said Back9 could be 
revived with the right management team in 
place. He said he is wooing New York inves- 
tors for another $40 million-$60 million, asum 





institutions in order to discourage excessive 
borrowing. This would apply to financial insti- 
tutions with assets greater than $50 billion. 


In terms of tax credits, people should 
expect to hear more about the following 
items in the weeks and months to come. 

Two-wage earner tax credit: This is 
a credit up to $500 for households with two 
wage earners with combined income of up to 
$210,000. Families could claim a maximum 
credit equal to 5 percent of the first $10,000 
of earnings for the lower-earning spouse ina 
married couple. The maximum credit would 
be available to families with incomes up to 
$120,000, with a partial credit available to 
couples with income up to $210,000. 

Child tax credit: The child tax credit could 
be increased to as much as $3,000 for each child 
under the age of five. Families could claim a 50 
percent credit for up to $6,000 of expenses per 
child under five. The maximum credit for young 
children, older children and elderly or disabled 
dependents would be available to families with 
incomes up to $120,000. 

Earned income tax credit: This credit 
would be doubled for workers without quali- 
fying children, increasing the income level at 
which the credit phases out, and making it 


he predicts would fully fund the company and 
allow it to successfully get back on TV. 

Bosworth wants back on Back9’s board 
of directors and is not opposed to the idea of 
returning as CEO, but he said his main con- 
cern right now is trying to protect sharehold- 
ers, many of whom he personally convinced 
to invest in the company. 

“As the founder, I want to see this suc- 
ceed,” said Bosworth, who wagered his own 
money in the company. “Great content that 
engages the lifestyle audience is what Back9Y 
needs to be successful. I am very confident 
that I can deliver that type of programming.” 

If neither Bosworth nor Cox successfully 
raise funds, and do it quickly, Back9 has few 
alternatives. Bankruptcy and liquidation — 
each likely to wipe out shareholders — are 
on the table. 

Even if they do woo new capital partners, 
current investors will likely see their stake in 
the company diluted. 

Most Connecticut investors named in this 
story and contacted by Hartford Business 
Journal failed or declined to comment. Their 
individual investments ranged from $25,000- 
$50,000 to over $1 million, documents show. 

In awritten statement, Webster Financial 
spokesman Bob Guenther confirmed the 
Waterbury lender’s investment in Back9, but 
declined to say how much. “We felt it was a 
promising startup,’ Guenther said. 

Even though Bosworth and the current 
management trio say they are raising capital, 
they aren't doing it jointly. In fact, both sides 
have been sparring for months. 

Back9Y sued Bosworth in December, alleg- 
ing he had violated his separation agreement 
by making disparaging comments against 
the company. Bosworth responded in court 
documents that the suit was a tactic by then 
Board Chairman Sandy Cloud Jr. to divert 
attention away from the company’s financial 


Major federal tax changes proposed for 2015 


available to workers age 21 and older. 

Education tax credits: The six education- 
related tax incentives would be combined into 
just two, while improving the American Oppor- 
tunity Tax Credit (AOTC) to provide students up 
to $2,500 each year over five years as they work 
towards a college degree. 

The refundable portion of the AOTC would be 
increased to $1,500. Part-time students would be 
eligible for a $1,250 AOTC (up to $750 refundable). 

In addition, many of the tax credits that 
are scheduled to expire after 2017 would be 
made permanent. 


Finally, there is a major initiative being 
proposed regarding retirement savings, which 
would require employers with more than 10 
employees who don't have a 401(k) retirement 
plan to automatically enroll full-and part-time 
employees in an individual retirement account. 

The employers, in turn, would receive tax 
credits to cover the costs involved. 

There is currently no timeframe proposed 
for these tax changes, and people should 
expect to hear more about these proposals 
throughout 2015. 2 
Andrew Latttmer is a tax partner with Blum- 
Shapiro in the firm's West Hartford office. 





issues. The case is now in arbitration. 

Back9’s stumbling block was failing 
to raise the money it needed to not only 
launch on DirecTV, but also stay on air long 
enough to generate advertising revenue. That 
requires upwards of $100 million, Bosworth 
said. Back9 only raised about $40 million. 

After announcing its DirecTV deal last June, 
the company hoped to raise an additional $30 
million, but fell well short of that mark, sources 
said. The money was supposed to fund opera- 
tions until TV ad revenue started flowing in. 

Bosworth said current management made 
a mistake launching the network with debt 
and only about two months of cash on hand. 

In a statement Back9Network said: “The 
decision to pursue the DirecTV deal and 
launch the network in late September while 
simultaneously raising the required capital to 
run the network long-term was made in late 
April by Jamie Bosworth and the Board of 
Directors. Launching a 24-7 cable television 
network is a major undertaking and everyone 
involved was aware of the challenges.” 

As Back9 hit the airwaves and ramped 
up hiring in the fourth quarter of 2014, it was 
burning through $2 million to $2.5 million 
in cash per month, sources said. A big part 
of that spend included the $540,000 monthly 
DirecTV payments, sources said. 

To get on air, Back9 agreed to pay DirecTV 
almost $24 million over three years, sources 
said. Back9Y executives declined to disclose 
terms of its DirecTV contract. 

The company wasn’t expecting significant 
TV advertising revenues early on, but was hop- 
ing additional capital would get them througha 
ramp-up period. When those funds didn’t come 
the company largely relied on digital media rev- 
enues that couldn’t cover operating costs. 
HBJs Brad Kane, Matt Pilon and Gregory 
Seay contributed to this story. 
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UConn hockey’s Nov. 5, 2014 game against Boston College drew nearly 8,100 people — the highest attended game of the re 


>) from page 1 


f¥ 


" a 
7 a 


gular season. Right: XL Center hosted the American Athletic Conference championship over the weekend. 
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UConn hockey draws well for Hartford 


single night thousands of ticketholders and cus- 
tomers for XL Center and local bars and restau- 
rants, and generating the type of buzz the city 
hopes to have on amore consistent basis. 

CRDA thought a deal was so close that it 
mentioned a new five-year agreement with 
UConn in its annual report, which was released 
in October. But no such deal was ever signed. 

UConn says there’s no question that it will 
continue to play at XL, which offers the largest 
indoor seating capacity in the state, but it’s not 
clear how many games the school is willing to 
commit in the coming years. 

UConn hasn't signed a multi-year lease at 
XL Center since its last deal with AEG Man- 
agement expired in 2013. 

Currently, UConn and CRDA are operating on 
an unsigned one-year lease that expires in June. 

That shorter agreement too has been held 
up, mostly by language regarding how XL Cen- 
ter and UConn will split up advertising signage 
revenue on the venue’s new digital signs, both 
Freimuth and Michael Enright, UConn’s asso- 
ciate director of athletic communications, 
confirmed. However, both sides said UConn’s 
trustees have signed the one-year lease, which 
is going through legal approvals and could be 
finalized by the end of this month. 


Hammering out terms 

With the regular seasons for all three teams 
now over, UConn and CRDA are back at the bar- 
gaining table trying to hammer out terms for the 
2015-2016 season that kicks off this fall. If CRDA 
has its way, the agreement will be for five years. 

CRDA is pushing for upwards of 25 regular 
season UConn games ayear in that agreement, 
according to Freimuth, which is the same 
number the school’s three teams played in the 
recently concluded season. 


ms 
ft 


The good news is 
UConn sports saw 
increased activity 
in Hartford over the 
past year, thanks to 
men’s hockey playing 
11 of its games at XL 
Center — the result 
of it joining the pres- 
tigious Hockey East 
conference, in which 
the team _ played 
home games against 
such powerhouses as 
Boston University and Providence College. 

Those 11 Hartford hockey games aver- 
aged 5,814 attendees; the team finished with 
an overall record of 10-19-7. 

“The hockey was great this year. We were 
thrilled with the attendance,” Enright said. 

Enright said UConn also needs to ensure 
it holds enough games on-campus in Storrs, 
where its growing student population can 
walk to cheer on their teams. 

Despite the snail’s pace of the XL Center 
lease talks, Enright sought to reassure those 
concerned with UConn’s future in Hartford. 

“I don’t think there’s any doubt we'll be 
playing games there for a long, long time,” 
Enright said. 


Men’s Basketball 


Men’s Hockey 


Bargaining power 

The lease talks are occurring against a 
backdrop of UConn’s two basketball champion- 
ships last year and its hockey team joining one 
of the highest-profile Division I conferences. 

Does that give UConn more leverage? 

Freimuth wouldn't go that far. He said the 
dispute over digital signs at the XL Centerisa 
complex one that involves IMG Sports, which 


Women’s Basketball 


XL Center User Fees 


The facility fee is what UConn sports teams pay per game to 
play at XL Center. XL Center also levies a per-ticket surcharge. 


$39,000 $2.50 
$39,000 $2.50 
$19,000 $2 


SOURCE: CAPITAL REGION DEVELOPMENT AUTHORITY 


holds marketing rights for UConn athletics. 
Freimuth also understands UConn’s desire 
to spread its brand across the state as much 
as possible, as evidenced by the school mov- 
ing several hoops and hockey matchups to 
Bridgeport’s Webster Bank Arena and Mohe- 
gan Sun in the past two years. 

At the same time, XL’s operating costs 
continue to rise, and CRDA is concerned 
that the state’s tight fiscal situation could 
make it harder to cover the arena’s operat- 
ing shortfall, which was $1.5 million in the 
most recent year. 

“Tt’s not so much that one side is in a differ- 
ent position than the other side,” Freimuth said. 

He said CRDA is looking for some longer- 
term certainty because it would allow the 
agency to price its events more favorably and 
possibly attract new, high-profile events. 

“There’s certainty in planning,” Freimuth 
said. “Doing one of these [leases] every year 
is painful. Pll be straight up.” 


The Long Game 
A persistent hope among some local sports 
fans is that a rebuilt XL Center might draw a 


Youd be surprised 


Teleworking can make your staff more productive. Plus, it reduces the number of cars on the road, 


reducing traffic congestion and improving air quality for everyone in Connecticut. CTrides helps 
businesses throughout Connecticut build and formalize teleworking programs for individuals, teams 


or an entire staff. Let us help you —- absolutely free. Visit CTrides.com or call 1-877- CTrides. 


A service of the CT Department of Transportation. 
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professional hockey team back to Hartford. 

But prospects could be called uncertain 
at best. CRDA would love for an NHL team to 
relocate to Hartford, but it knows the stron- 
gest and most certain play is to forge a stron- 
ger bond with UConn sports. 

Fresh off a $35 million XL Center renova- 
tion that CRDA estimates extended the ven- 
ue’s life for five years — and in the midst of 
an ugly state budget cycle — the quasi-public 
CRDA doesn’t plan to ask the legislature this 
year for the estimated $250 million to $500 
million it would take to renovate or rebuild 
XL Center, Freimuth said. 

But it will likely make a formal request next 
session, he added. 

If and when the money does come through, 
Freimuth said CRDA wants to ink a 20-year 
agreement with UConn that he said would 
mean more revenue sharing for the state’s 
flagship university in exchange for a greater 
commitment to play in Hartford. 

CRDA wants that long-term deal — 
which would be separate from the ongoing 
lease negotiations — to guarantee 30 UConn 
games a year in Hartford. 

But XL may not have as big a piece of 
UConn hockey for long. Under its member- 
ship agreement with Hockey East, UConn is 
required to put a shovel in the ground for a 
new on-campus arena in the 2016-2017 aca- 
demic year, Enright said. Early estimates peg 
the size at 185,000 square feet, with a mini- 
mum cost of $20 million. 

The arena would replace the 2,000-seat 
Freitas Ice Forum. If UConn plays more 
hockey games on campus, more XL Center 
basketball games would be needed to get to 
the 30 games CRDA wants in a long-term 
arrangement. a 
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~ Lydall 


Lydall Inc. 


One Colonial Road, Manchester, CT 06042 | www.lydall.com 


Lydal Inc. has global manufacturing operations producing specialty 
engineered products for thermal/acoustical and filtration/separation 
markets. 
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Industry: Auto Parts 


4Q 2014 Revenue: $127.6M 

4Q 2014 Profit: $5.7M 
Quarterly Profit Change: $1.6M 
Cash: $62M 

Employees: 2,100 


Competitors: Johns Manville Corp. , Morgan Advanced 
Materials, Pall Corp. 


TOP INSTITUTIONAL INVESTORS 


Shares % Stake 





BlackRock Fund Advisors 978,684 5.65 


In an ever-changing 


digital world, 


adaptation Is key. 


Our award-winning marketing and public relations team 
specializes in nimble strategies that can adapt to changing 


technology and changing business needs. 


, CO-COMMUNICATIONS 


MARKETING & PUBLIC RELATIONS 


make yourself perfectly clear 


Connecticut | New York City | Westchester 
860.676.4400 | www.cocommunications.com 
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STOCK WATCH (AS OF NOON MARCH 12) 


Ticker Symbol: LDL Stock Price: $30.84 Market Cap: $534.18M 
52 Week Range Price: $21.50-$33.57 


Outstanding Shares: $17.32M 


CORPORATE SUITE 





Stock Non-equity Total 
Executive Title Salary Bonus Awards Incentive Total 
eae ees een ee eee aren ee aoe me. : nae ce — one ie i ee on 
Robert K. Julian CFO/EVP $361,887 $0 $552,480 $326,337 $1,510,533 
Joseph A. Abbruzzi_ President-Industrial Filtration $288,271 $0 $569,635 $207,404 $1,283,313 


Is your company culture a 
breeding ground for leaders? 


Susan Powers 
Partner & Certified Trainer 
Sandler Training/Peak Sales Performance 


In order for a company to not only survive, but thrive — 

they must have strong leadership at the helm. Successful 

businesses are always in forward motion- they are 

continually thinking about “what’s next’. Not only are they 

contemplating the next great product or service - but they 

also acutely focused on who will lead them into the next 
generation. They are leader breeding grounds. 


| often work with companies that confuse the terms “management” and “leadership” - 

the terms are vastly different and the roles require very different skill sets, yet they are 
intrinsically linked. In his 1989 book “On Becoming a Leader,” Warren Bennis made a 
list of differences - they are quite profound: 


. The manager administers; the leader innovates. 

. The manager is a copy; the leader is the original. 

. The manager maintains; the leader develops. 

. The manager focuses on systems and structure; the leader focuses on people. 

. The manager relies on control; the leader inspires trust. 

. The manager has a short-range view; the leader has a long-range perspective. 

. The manager asks how and when; the leader asks what and why. 

. The manager has his or her eye always on the bottom line; the leader’s eye is on 
the horizon. 

. The manager imitates; the leader originates. 

. The manager accepts the status quo; the leader challenges it. 

. The manager is the classic good soldier; the leader is his or her own person. 

. The manager does things right; the leader does the right thing. 


Great food for thought - don’t you think? 


For more information about Sandler Training/Peak Sales 
Performance contact Susan Powers, Partner & Certified Trainer 
— Susan.Powers@sandler.com or call (203) 264-1197. 


Sandler 
Training 


Peak Sales Performance, LLC 
2 Bridgewater Road, Suite 105 Farmington, CT 06032 
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MOVERS & SHAKERS 





Richard J. Tuchman 


Emily A. Gianquinto 





~stn AB 
Scott W. Johndrow 


Harper & Whitfield names principal 


Farmington CPA firm Harper & Whitfield has 
named Todd Shelansky as a principal. 

Shelansky has been with the firm since 1994, and 
most recently held the title of manager. His clients 
include closely-held businesses, as well as schools, 
religious institutions and private foundations. 


Shannon Zwick 


Convention Center has 
new sales manager 


The Connecticut Convention Center in Hartford 
has hired Steven Ranno as sales manager. 

Ranno most recently worked as group sales man- 
ager at the Sheraton Hartford South in Rocky Hill, and 
previously for Four Points by Sheraton in Meriden. 

In his new role, he will work to bring conferences, 
meetings and state associations to Hartford. 


CT Historical Society taps higher-ed 
fundraiser for chief development officer 


The Connecticut Historical Society has hired 
Richard J. Tuchman as chief development officer. 

Tuchman was most recently vice president for uni- 
versity advancement at the University of New Haven 
for six years, and has raised funds at Yale, the Univer- 
sity of Hartford, Quinnipiac University, the University 
of St. Joseph and the American Heart Association. 

In his new role at CHS, he will lead fundraising, 
membership and development efforts. 


IFG promotes Lewis to executive VP 


Hartford-based insurance group IFG Cos. has 
promoted Chief Risk Officer Christopher M. Lewis 
to executive vice president. 

In addition to his risk duties, Lewis also manages 
IFG’s ceded reinsurance program and chairs its sys- 
tems steering committee and property department. 

He joined IFG in early 2014 after working for The 
Hartford Financial Services Group, most recently as 
senior vice president and enterprise chief insur- 
ance risk officer. Earlier in his career, he was senior 
economist in the Office of Management and Budget 
at the White House. 


Home builders association 
nominates chairman 


The Home Builders & Remodelers Association 
of Connecticut has elected Norton Wheeler Ill as 
president and chairman. 

Wheeler has been building homes for 30 years, 
and is one of less than a dozen in Connecticut to hold 
the designation of graduate master builder from the 
National Association of Home Builders, with which 
the Connecticut trade group is affiliated. 


11 hired at Ovation 


Farmington’s Ovation Benefits has hired 11 new 
employees in a variety of positions. 
They include Tina Sparrow, business develop- 
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ment specialist; market analysts Nathan Pierce 
and Gina Palladino; advisors Mary Coulter and 
Kelly DiStassio; Stephanie Esplin, marketing 
assistant; Emma Tuohy, market analyst; sales 
team members Sara Seagrave and Caitlin White; 
Dawn Seften, senior benefit advisor; and Rebecca 
Plavkin, advisor. 


Dog Star Rescue names 
attorney president 


Canton nonprofit Dog Star Rescue Inc. has named 
Reid and Riege attorney Emily A. Gianquinto as 
president. 

Dog Star finds homes for dogs rescued from 
shelters or surrendered by owners. It was founded 
last year and is run by a team of 60 volunteers. 

Gianquinto focuses on commercial litigation and 
resolving business disputes. 


MBH hires two architects 


West Hartford’s MBH Architecture has hired Scott 
W. Johndrow and Shannon Zwick as designers. 

Johndrow has more than 16 years of combined 
technical and design experience in the commercial, 
hotel, restaurant, health care, industrial and resi- 
dential markets. He attended Syracuse University 
School of Architecture. 

Zwick earned her master’s degree in architec- 
ture from the University of Hartford. While there, 
she taught and was in charge of the department’s 
fabrication suite. 


Goldberg Segalla hires 
four Hartford attorneys 


Goldberg Segalla has hired Dove A. E. Burns 
as a partner and Timothy M. Gondek, Michael F. 
Lettiero and Michael D. Schweitzer as associates 
in its Hartford office. 

The firm also elected special counsel Angeline N. 
loannou and Sandra L. Snaden as partners. 

Burns specializes in employment practices liabil- 
ity and professional liability litigation. She was pre- 
viously managing partner of the Connecticut office 
of Winget, Spadafora & Schwartzberg. 

loannou focuses on healthcare litigation and oth- 
er liability areas, including defending malpractice 
claims against nursing homes. She has 15 years of 
trial and appellate experience. 

Snaden has practiced for nearly 20 years and fo- 
Cuses on defending attorneys against malpractice 
claims and insurers against litigation. 

Gondek, who was previously an associate at 
Morrison Mahoney, defends against malpractice 
and negligence claims. 

Lettiero was previously an associate at Wilson 
Elser Moskowitz Edelman & Dicker. 

Schweitzer focuses on workers’ compensation 
and general liability defense. He was formerly an 
associate with Esty & Buckmir. 


Leadership Greater Hartford 
appoints board 


The nonprofit Leadership Greater Hartford has 
appointed five executive to its board of directors. 

They include Andrea Barton Reeves, president 
and CEO of HARC Inc.; Thomas Choate, chief growth 
officer of UnitedHealth Group’s employer and in- 
dividual business; Marcia Green, chief financial 
officer and vice president of Corporation for Inde- 
pendent Living; Heidi Sirota, vice president of mar- 
keting and communications for ConnectiCare; and 
Jack Soos, who handles military engines strategic 
development for Pratt & Whitney. 

LGH also named four board members to its execu- 
tive committee. Christine Chaia, director at Retire- 
ment Research Inc., will serve as chair, and Katherine 
Hunlock, vice president of premium audit at Travel- 
ers, IS vice chair. 

Also appointed was Quinten Smallwood, assis- 
tant research analyst for Hartford Investment Man- 
agement, and Jason Jakubowski, vice president of 
external relations for Hospital for Special Care. 
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NONPROFIT PROFILE 


Jewish Community Foundation 


of Greater Hartford 


333 Bloomfield Ave., West Hartford | jcfhartford.org 


The Jewish Community Foundation of Greater Hartford unlocks the transformative 
power of individual and collective philanthropy to solve problems, strengthen community 
organizations, and provide permanent support for the Jewish community. 


TOP EXECUTIVE 


Michael Johnston, President and CEO 


Inspiring philanthropy, strengthening 
community institutions, fostering 
innovation, stewarding funds and 
legacies. 


FY 2013 SUMMARY 


2013 2012 
Total Employees 13 13 
Total Assets $88,819,486 $81,591,909 
Total Liabilities $13,140,059 $13,363,096 


Contributions & Grants $3,658,470 $1,664,081 
Program Service Revenue $0 $0 
Investment Income $5,035,309 $3,104,770 
Other $114,267 $2,072 
TOTAL $8,808,046 $4,770,923 


Grants $2,622,966 $2,819,777 
Member Benefits $0 $0 
Salaries/Employee Benefits $969,016 $936,456 
Fundraising Fees $343,000 $0 
Other $301,612 $230,616 
TOTAL $4,236,594 $3,986,849 
MARGIN $4,571,452 $784,074 


TOP PAID EXECUTIVES (FY2013) 


Base Salary Total Compensation & Benefits 
Michael Johnston, President 
sania $177,476 $190,064 
seve Morgan, Vice President $120,735 $147,868 
Finance 
h Rothstei 
Deborah Rothstein, $82,920 $100,045 


VP Development 


SOURCE: GUIDESTAR IRS 990 TAX FORM 
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Todd DeGroff; CMHA President & CEO Ray Gorman; and 
Karen D’Arco and Staci Dionne of Beacon. 

Community Mental Health Affiliates 
(CMHA) announced that Beacon Prescrip- 
tions of New Britain donated $10,000 as 
the lead sponsor of the agency’s upcoming 
Run for Recovery 5K fundraiser on July 11. 

Recently honored as Family Champions 
for their gift to CMHA’s New Britain Child & 
Family Services program, Beacon has been 
a long-standing supporter of CMHA. 

eee 

The Windsor Education Foundation 
has awarded grants funding 12 projects 
proposed by teachers in the Windsor Pub- 
lic Schools. 





The grants are offered by the foundation, 
a nonprofit organization that was formed 
with the goal of supporting excellence in 
Windsor’s public schools. The projects 
funded represent innovative approaches 
that show promise of furthering stu- 
dent achievement. The foundation awarded 
a total of $18,235 this year. 

eee 

Connecticut law firm Halloran & Sage 
will be funding Capital Magnet School’s 
Learn to Ski and Ski Racing programs. 

The programs expose the Hartford stu- 
dents to skiing and snowboarding at Ski 
Sundown in New Hartford. 

The program provides students with 
equipment, lift tickets and ski lessons so 
they can learn the winter sport. 

e@e08 

Travelers has provided Bike Walk 
Connecticut with a general corporate 
sponsorship award of $5,000 to become a 
2015 Premier Business Member. 

The funding supports Bike Walk Con- 
necticut’s efforts to make Connecticut a 
better place to bike and walk. 

Bike Walk Connecticut works with res- 
idents, elected officials and staff in state 
and local government to encourage “com- 
plete streets” and other policies that make 
it easier for people to get around by bike 
or on foot. 


www.HartfordBusiness.com 
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Annual Luminary Award Gala 


Celebrating connecting our community to the world in style. 


£ May 7, 2015 ssseu-scon 


As . 
— The Hartford Marriott Downtown 200 Columbus Blvd, Hartford, CT 


! | The World Affairs Council of Connecticut presents its 11th Annual 
| | MM | N A R VAWA R 1 Luminary Award Gala. Join the Council as we celebrate at Connecticut's 
| premier global award ceremony. 
Honoring individuals and organizations from Connecticut that 


have profoundly influenced global affairs, with a strong emphasis 
on achieving the overall betterment of the world. 








6 Luminary Award Recipient: 


| — \ Peter G. Kelly, Esq. 


Luminary Award Host: 








Diane Smith 
Presented by: W r | d In association with: HARTFORD BUSINESS JOURNAL Tavetnvrel Ore) Maswaele) To register, please visit www.ctwac.org 
Patron Level: $350 or call 860.241.6118 
affairs council Sponsored by: Bankof America 
es 
CO NNECTICUT ~<a 
v) Webster 
LIVING UP TO YOU™ Sponsorship opportunities now available. Please email mctorrey@ctwac.org for details. 


Join NCCJ for a night of... 





2015 Honorees 


celebrating 
differences 


April 23, 2015 
6:00PM Cocktail Hour | 7:00PM Dinner and Program 





Michael J. Casparino Judith R. Rosenthal Marriott Hartford Downtown | Hartford, CT 


President, Northern Connecticut Principal 
People’s United Bank JRR Consulting 


Tickets are now available to NCCJ’s Annual Human Relations 
Award Banquet, honoring individuals in our community for their 
high standard of responsible leadership and recognition of their 
contributions to promoting understanding, respect, and cooperation 


in our diverse communities. 


Contact NCCJ at 860-683-1039 for ticket sales and 
sponsorship information. 





Jerry W. Long Donald Allan Jr. 


Founderg: CEO Gn Vice President & CEO Jeffrey A. Flaks Fat anne eaes ee 
PCC Technology Group *Accepting on behalf of Banquet Chair ee 
Stanley Black & Decker, Inc. Hartford HealthCare a a 
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National Conference for Community and Justice 
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EDITORIAL 


Time to do away with 
minimum-pricing law 


mall package store owners flocked to the State Capitol last week protesting 
Gov. Dannel P. Malloy’s plan to extend liquor store hours and undercut arbitrary 
minimum-pricing laws. 

While we feel for these small businesses that face increasing economic pressures, 
they are fighting a losing battle. 

In the 21st century, it’s tough to argue in favor of Connecticut’s arcane liquor laws. 
Minimum pricing is anticompetitive and smacks in the face of free-market capitalism. 
The law, which has been on the books in various forms for decades, artificially sets 
liquor prices by prohibiting retailers from selling a bottle of alcohol below cost. The cost 
is equal to the wholesale bottle price plus shipping and delivery charges. 

Minimum pricing does little more than increase the cost of alcohol and protect small 
package stores by ensuring they can keep their prices more competitive with larger retailers. 

In written testimony to the Finance, 

Revenue, and Bonding Committee last 


> Minimum pricing 
does little more than 
increase the cost of 
alcohol and protect 
small package stores 
by ensuring they can 
keep their prices more 
competitive with larger 
retailers. 


week, Edward Cooper, vice president of 
public affairs and community relations for 
Total Wine & More, which has a location in 
Norwalk, said the state’s minimum-pricing 
law tacks on up to $8 more on 1.75-liter 
bottles of alcohol. 

We understand why small package 
stores are lobbying hard against changes 
to minimum-pricing laws and expanded 
hours, which they argue only adds to their 
costs without generating significantly more 
revenue. They are fighting for their surviv- 
al, and if large alcohol retailers, including 
supermarkets, can offer price discounts or 
charge whatever they like, it will be harder 
for small package stores to compete. Large 
retailers, package store owners argue, will 
undercut their prices, like they do on other items, simply to get customers in the door. 

That may happen, but that’s how the free market economy works. The onus will be 
on package store owners to rethink their business model and adapt. That is what busi- 
nesses in most other U.S. industries are required to do in this age of constant change 
and technological advances. 

The one area where package store owners have a legitimate gripe is their complaints 
that Connecticut’s excise and sales tax makes them less competitive with liquor stores 
in nearby states. That may be true, but at least all Connecticut alcohol retailers must 
pay the same tax rate, making it an even playing field. 

Trying to advocate for lower tax rates in the current fiscal climate is a lost cause (in 
fact, part of Malloy’s liquor law reforms aim to raise additional tax revenue — about 
$3.3 million — to help close a projected $1.3 billion deficit next fiscal year). 

To be clear, higher costs created by minimum pricing don’t break the piggy banks 
of most Connecticut consumers. That is not the main issue here. 

We aren't advocating for big business over the little guy either. We know the impor- 
tant role both play in the economy. 

The debate ultimately comes down to whether or not state government should pro- 
tect one class of businesses over another. We side with letting the market decide the 





price of goods and services, rather than state government. a 


POLL 





should CT eliminate its 
minimum-price liquor laws? 


Last week’s poll results: 
Should CT invest another 
$100M in its Small Business 
Express program? 


29.3% Yes 
14.6% Yes, but a smaller sum 
56.1% No 





To vote, go online to HartfordBusiness.com. 
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OTHER VOICES 


CT should help smokers, 
not cigarette industry 


By Dr. Gilbert Ross 


n the subject of public health, the Con- 
necticut legislature is off to a very 


bad start. New measures have been 
introduced in both the House and Senate that 
would severely interfere with smokers’ ability 
to quit their deadly habit. Passing laws that re- 
define common words, such as tobacco and 
smoke, is a slippery slope. Using that subter- 
fuge to torpedo asuccessful and safe smoking 
cessation method is the opposite of respon- 
sible lawmaking, antithetical to public health, 
and will wipe out many thriving, successful 
small businesses. 
The method to 
which I refer is, of 
course, the “contro- 
versial” electronic 
cigarette and relat- 
ed vapor products 
(e-cigs). Why contro- 
versial? You tell me. 
Vaping — the com- 
mon term for using 
e-cigs — can resem- 
ble smoking: That’s 
one reason for some 
to hate the behavior, 
whatever its bene- 
fits. Yet, studies have 
shown that smokers 
trying to quit have 
had as good, or bet- 
ter, results from vap- 
ing than from all the 





> How did fighting 
America’s most important 
public health problem — 
cigarette smoking — 


e-cigarettes. How did we come to this, where 
the solution has become the problem? 

A few of Connecticut’s lawmakers have 
come to believe, or so they say, that the fla- 
vors of vaping liquids are so “kid-friendly” 
that the e-cig companies must be marketing 
them to youngsters. Is that the case, though? 

Absolutely not. The CDC’s own figures show 
that while youth experimentation with e-cigs 
has increased over the past few years, the smok- 
ing rate among teens has declined by levels 
unseen in years. And the number of kids vaping 
who were not previously smokers is minuscule. 

On the other hand, adult vapers prefer 
flavored liquids three-quarters of the time; 
indeed, many ex-smokers who switched to 
vaping have reported (in surveys) that elimi- 
nating the flavors they enjoy would likely 
send them back to deadly cigarettes. 

The attractions that have made vaping 
the life raft for desperate smokers include 
flavors; the nicotine hit; and the lower cost. 
(But wait: hypocritical politicians have 
become addicted to cigarette tax money, so 
their next step will be to tax them. But if they 
tax them at a high enough rate, that too will 
drive vapers back to 
smoking). 

It would be a trag- 
edy, a travesty of 
sound lawmaking, if 
Connecticut deems 
e-cigarettes to be a 
“tobacco” product 
and restricted them 
accordingly, taxed 
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come as a surprise, 410 Controversial? rk aera 
Vaping reproduces nesses, driving the 
just about everything e-cig industry across 


that a smoker might crave, as opposed to the 
patches, gums and pills that the FDA says 
should work but don’t (quit rates with these 
hover in the 10 percent range, unacceptably 
low). E-cigs supply nicotine in a misty plume 
of water vapor and glycerin and/or propylene 
glycol; the nicotine in e-cigs has been shown to 
be far less addictive than in cigarettes, while 
the other components of the vapor have been 
thoroughly studied and are recognized as safe, 
although long-term studies are still pending. 
But here’s the most important consider- 
ation, rarely discussed by politicians: Their 
mission is to help addicted smokers finally 
escape the clutches of cigarettes. Compared 
to smoking cigarettes, e-cigs are about 95 
percent (or more) less harmful. We surely 
know the long-term studies of smoking: over 
one-half of regular smokers will die from 
their habit, and many more will be chroni- 
cally sickened. Among the 43 million Ameri- 
can smokers — three-quarters of whom want 
to quit — almost a half-million die each year 
from cigarettes. That is the real problem. 
Yet politicians and public health offi- 
cials are targeting — not cigarettes, but 


state lines. E-cigarettes have no tobacco and 
emit no smoke. There are many common 
consumer products that have “kid-friendly” 
flavors, including vodka, energy drinks, and 
dishwashing cubes — and, ironically, nicotine 
gum. Why not ban them too? The way to deal 
with that supposed problem is to enact strict 
age restrictions, making it illegal to market or 
sell them to young people. 

How did fighting America’s most important 
public health problem — cigarette smoking — 
become so politicized and controversial? If the 
crusade against e-cigs is successful, the winners 
would be Big Pharma — sellers of hugely profit- 
able but almost useless nicotine gum, patches 
and cessation drugs — and Big Tobacco, eager 
to keep selling their deadly cigarettes if the e-cig 
market is stifled by state and federal over-regu- 
lation and official misleading alarmism. a 
Dr. Gilbert Ross is the executive director and 
medical director of the American Council 
on Science and Health (ACSH), a New York- 
based consumer education-public health 
organization. About 5 percent of ACSH'’s bud- 
get comes from e-cigarette companies. 


Send Us Your Letters 


The Hartford Business Journal welcomes letters to the editor and 

guest commentaries for our opinion pages. Electronic submissions are 
preferred and welcome at: editor@HartfordBusiness.com. Or you may fax 
submissions to Editor, Hartford Business Journal, at (860) 570-2493. 
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OTHER VOICES 


Mandated paid family medical leave bad for business 


By Eric Gjede 


State Capitol with ideas to change the rules 
in Connecticut workplaces. In a bygone 
age when local businesses were only competing 
against each other, many of these changes had 
an evenhanded effect. 
However, today’s 
Connecticut — busi- 
nesses are compet- 
ing in a global mar- 
ketplace, and these 
one-size-fits-all state 
mandates, such as 
paid family medical 
leave, don’t apply to 
their competitors in 
other states or inter- 
nationally. Operat- 
ing a business in Connecticut can be costly, 
and when other states don’t follow us down 
the path, the playing field can tilt against 
Nutmeg State companies and the people who 
work for them. 

The one-size-fits-all proposals being con- 
sidered at the State Capitol aren’t nearly as 
effective as how employees and employers 
are already working out creative, innovative 
ways to accommodate the needs of both. Not 
all businesses are the same and what works 
for the manufacturer in town does not work 
for the daycare down the street. The end 


F very year, various groups show up at the 
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result of these proposals is that running a 
business in Connecticut, ranked by many 
standards as a costly place to do business, 
becomes even more expensive. 

Think about something as basic as the 
workday. Fewer and fewer employees work 
the traditional workweek of Monday through 
Friday, 9-to-5 hours. Many businesses offer 
flexible work hours, or options like tele- 
commuting. These developments, which 
are growingly popular with employer and 
employee alike, are happening organically 
— not by government fiat. 

Yet HB 6932, proposed by the General 
Assembly’s Labor Committee, would require 
employers to allow employees who elect to 
be in the program to take up to 12 weeks of 
paid leave each year, at 100 percent of their 
pay, to care for illness — their own or that 
of a family member. It sounds great at first 
glance, but only until the idea’s proponents 
reveal the price tag. 

This actually would be costly for an 
employee because it would be funded by 
another paycheck deduction — even if the 
employee never uses the leave. 

And it would be costly for an employer 
that would have to pay to collect these pay- 
check deductions and continue to provide 
fringe benefits to an absent employee. 

What’s more, if the state of Washington is 
any guide, it would be costly for state taxpayers. 

A program similar to this that was 


rejected in Washington carried a price tag 
of $1.2 billion per biennium to pay for all the 
new state employees, office space, and IT 
infrastructure that would have been needed 
to administer the proposed law. 

A few years ago, Connecticut became the 
first state to pass a paid sick leave mandate 
on businesses with 50 or more employees. 
Employers across the state fought against the 
blanket mandate noting that it simply would 
not work for all types of businesses. 

Today, only four years after this law was 
passed, little evidence exists to support the 
claim that paid sick leave has decreased ill- 
ness in the workplace or reduced employee 
turnover. There is data, however, which 
suggests the law has resulted in employers 
cutting hours and other benefits to make up 
for the increased cost. Even employers that 
already offered paid sick leave have had a 
challenge complying with a mandate that 
was too inflexible to take their existing poli- 
cies into account. 

At its best, the legislative process is an 
evolution. If we would learn from these expe- 
riences, this year’s debate over paid family 
and medical leave could be very different. 
What if, rather than imposing a one-size-fits- 
all mandate, we took a new approach rele- 
vant to the modern-day workplace? What if 
we offered businesses a carrot to get them 
to do what we want rather than immediately 
resort to the stick? 


HB 6566 does just that. It provides a tax 
credit for businesses to adopt their own paid 
family and medical leave policy. The bill has 
some hurdles to get over — such as most Con- 
necticut businesses not being eligible for tax 
credits — but that can be changed. 

Taking this approach would give busi- 
nesses incentives to craft policies that work 
for them. If they did it on their own, it wouldn't 
cost state taxpayers a dime. The businesses 
that couldn't afford to impose a policy, even 
with a tax credit, wouldn't have to. However, 
those that could would have one more incen- 
tive to attract top talent. 

This is one of several mandates this leg- 
islative session that would increase the cost 
of doing business in Connecticut. As a state, 
we're just regaining economic confidence. 
Add more costs to businesses and suddenly 
we will veer off course toward being a place 
where people don’t want to do business. If 
that happens, we will be out more jobs, and 
more opportunity than we could ever create 
with well-intentioned policies. 

It’s your call, Connecticut lawmakers. We 
can do it the tired way we've always done it, 
or we can work together to craft a public pol- 
icy agenda that is informed by — and flexible 
enough to be relevant to — the variety of inno- 
vations in Connecticut’s workplaces. | 
Eric Gjede is assistant counsel at the Con- 
necticut Business & Industry Association. 


successful entrepreneurs must be open to change 


Entrepreneurs Adapt’ in 
Order to Succeed” by Taffy 
Williams (AMACOM, $23). 

Despite believing they’re flexible, entre- 
preneurs often rely on their strengths when 
faced with opportunities and problems. 
Such reliance makes their actions and reac- 
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tions predictably one-dimensional. 
Many entrepreneurs 
believe they’re risk-takers 
— after all there’s a huge 
risk in starting a _busi- 
ness. Yet, as their business 
grows, their view of risk 
changes. They begin to fear 
failure; when crunch time 
comes, they become overly 
cautious. That fear creates 
a rigid, narrowly-focused 
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approach to doing business. 

Then there are entrepre- 
neurs who are so emotion- 
ally attached to their ideas and 
plans that they won't listen to 
others. If you’ve watched any episode of 
“Shark Tank,” you've seen newbie business 
owners staunchly defending their approach 
and product/service with an “I know better” 
attitude. Their commitment to their path 
leaves many stones unturned. 

What do all of these entrepreneurs have 
in common? A self-imposed blind spot. 

Agile entrepreneurs, on the other hand, 
recognize that they don’t know what they 
don’t know. They seek advice and listen to it. 
They constantly ask questions about how to 
approach situations. They understand that 
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rushing headlong into some- 
thing usually creates problems 
because plans aren't thought 
through. They know playing 
“not to win” is a loser’s game. 
They also know that the cus- 
tomer, not the commitment 
of the entrepreneur, makes or 
breaks a business. 
Doing so allows them to 
“plan for the unexpected and 
prepare for the unpredict- 
able.” While there’s value in 
goals, budgets, timeframes, 
etc., there are too many events over 
which they have no control. These require 
adaptive responses. Agile entrepreneurs “See 
their plan as a malleable document that can 
and should be adjusted.” Williams doesn’t talk 
just in terms of a what-if Plan B. He encour- 
ages entrepreneurs to create Plans C, D,E... 
By thinking ahead, they can visualize future 
adjustments. 

For continuing advice, check out Williams's 
“Startup” blog at taffywilliams.blogspot.com. 
e@@e8@8 

‘Performing Under Pressure: The Sci- 
ence of Doing Your Best When It Matters 





> Agile entrepreneurs see their plan as a malleable 
document that can and should be adjusted. 


Most” by Hendrie Weisinger and J.P. 
Pawliw-Fry (Crown Business, $26). 

The Queen song, “Under Pressure”, aptly 
describes the feeling of self-pressurization: 
“Chippin’ around, kick my brains ‘round the 
floor. These are the days — it never rains but 
it pours.” The author’s study of over 12,000 
people shows that while pressure debilitates 
performance, there are 22 self-depressuriza- 
tion steps. Here are some that can make an 
immediate impact: 

“Befriend the moment” — Feeling chal- 
lenged, rather than threatened, “is an inher- 
ent performance steroid,” which 
generates the adrenaline need- 
ed to jumpstart action. People 
who want to take the game- 
winning shot thrive on the 
challenge of pressure situa- 
tions. They may miss the shot; 
NBA Hall of Famer Michael 
Jordan missed 26 game win- 
ners, but always wanted the 
basketball when the game 
was on the line. 

“Downsize the impor- 
tance” — Pressure dis- 
torts perception. The 


THE SCIENCE OF 
WHEN IT 


higher degree of importance you place on 
something, the more pressure you'll feel. 
When that happens, emotion creates cog- 
nitive dissonance. Judgment and decision- 
making are compromised. Depressurize 
your situation by literally thinking “No big 
deal.” While that may be easier said than 
done when the boss tells you of its impor- 
tance, treating the situation like any other 
lets you reframe your mindset. 





“Focus on the mission” — Stay clear on 


what needs to be accomplished. Doing so 
focuses on the action you have to take. You 


shift into planning-and-execution 
mode quickly. One cau- 
tion: Don’t focus on out- 
come. Why not? You'll again 
drag emotion into the situa- 
tion because youll be think- 
ing about consequences. 
Before reading the book, 
take the “Weisinger Pressure 
Assessment and Inventory in 
Appendix B. Your answers pro- 
vide context to the content. Hf 
Jim Pawlak is a nationally 
syndicated book reviewer. 


March 16, 2015 © Hartrorp Business JouRNAL 21 


Webster Bank Executive Vice President Bill Wrang (second from left) holds 
his Tocqueville Society Philanthropy Award surrounded by his daughter 
Catharine (far left) his wife Heidi, and mother Alice. 


OF NOTE 


WEBSTER BANK BANKER HONORED 
BY MIDDLESEX UNITED WAY 


William Wrang, Ill, executive vice president of commercial real estate 
at Webster Bank, recently received the Middlesex United Way’s 
Tocqueville Society Philanthropy Award. The award honors some- 
one who has played a significant role in inspiring philanthropic giving. 


Wrang, a Middletown resident, has been involved with the United Way 
since 1997. He served as the campaign chairman in 2005 and as 
president from 2006-2008, earning the Community Service Award in 
2011, the highest honor bestowed upon a United Way volunteer. 


He has also been named the Distinguished Citizen of the Year by the 
Middlesex Chamber of Commerce. 


TOP CT ENGINEERS HONORED AT 
ANNUAL AWARDS CEREMONY 


The Hartford Section American Society of Mechanical Engineers 
recently honored some of Connecticut’s most distinguished engineering 
professionals at their 29th annual Engineers’ Night Awards Banquet. 


ASME issues these awards annually to recognize and promote excel- 
lence in the field of engineering. 


The engineers recognized included: Pratt & Whitney’s Jesse Boyer, 
Christopher Dyer, Matthew Feulner, David Houston, Katherine 
Knapp Carney, John Virtue Jr., and Ryan Walsh; Belcan Engineering’s 
Shaila Kambli; Alstom’s Danny Gelbar, Scott Herman and Rahul 
Terdalkar; Hartford Steam Boiler’s Peter Goodell; UTC Aerospace 
Systems’ Tadry Domagala; FirstLight Power Resources’ Edward 
Hathaway; and Westinghouse Electric Company’s Michael Foster. 


MERIDEN APPOINTS MURTHA CULLINA’S 
MARKOWICZ NEW CORPORATION COUNSEL 


The city of Meriden has appointed 
Murtha Cullina LLP’s Michael C. 
Markowicz as its new corporation 
counsel, where he will serve as a legal 
advisor to the city council. 


Markowicz advises municipalities and 
educational institutions on a variety of 
legal issues, including labor and 
employment matters and municipal 
tax appeals. 





Michael C. Markowicz 
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The Business Champions Awards, produced through a partnership of the MetroHartford Alliance and Hartford Business Journal, celebrate privately held 















TWO MEN AND A TRUCK DONATES OVER RS4, 000 AND ia oo T0 -_ NONPROFITS _ 
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> ae Hill-based TWO MEN AND A TRUCK donaies over $4,000 in moving services and financial coniabtion| in 2014. Mavng services were 
provided by the Rocky Hill office free of charge or at a discounted rate to four Connecticut nonprofits. The staff also participated in a day of service, 
beautifying Hartford’s Camp Current, the nation’s largest free summer day camp. A total of 95 employee hours were spent doing volunteer 
work in 2014. In the photo, TWO MEN AND A TRUCK Operations Manager Ben Hayes delivers nonperishables to the Rocky Hill Food Pantry. 


EBONY HORSEWOMEN, INC. RECOGNIZED AT PULLMAN & COMLEY’S WINTER PARTY 


> Nearly 500 clients and friends of Pullman 
& Comley LLC gathered to celebrate the 
law firm’s 2015 Winter Party at the 
Society Room of Hartford. This year’s 
event highlighted the work of Ebony 
Horsewomen Inc., a full-service 
equestrian and agricultural youth 
development organization in Hartford that 
serves more than 300 youth annually. The 
organization’s mission is to empower 
youth toward successful lives through the 
use of equine-assisted growth, learning 
programs and activities. Pictured, from left, 
are: Brad Mondschein, partner, Pullman & 
Comley; Nancy Lapera, partner, Pullman 
& Comley; Patricia Kelly, founder and 
president, Ebony Horsewomen Inc.; 
Frederick Wright, student, Ebony 
Horsewomen; and James (Tim) Shearin, 
chairman, Pullman & Comley. 


FARMINGTON BANK SPONSORS ETERNAL FLAME AT IWO JIMA MEMORIAL 


P sal Romano, left, vice president and 
commercial loan officer at Farmington 
Bank, presents a plaque to Mark 
Adamski, lwo Jima Memorial Historic 
Foundation President, announcing the 
bank’s 2015 sponsorship of the Eternal 
Flame at the National lwo Jima Memorial 
in New Britain. The ceremony was held 
on Feb. 23, marking the 70th anniversary 
of the day five U.S. Marines and a U.S. 
Navy corpsman raised the American flag 
atop Mount Suribachi in Japan during the 
Battle of lwo Jima in World War Il. 








Nominate today! 


To nominate, visit: 
HartfordBusiness.com/event/BizChamps 


companies from throughout the Hartford Region. The Awards honor organizations that have demonstrated best practices and significant achievements. 


Nominees and winners alike participate in the festivities of the annual Business Champions Awards Breakfast, which gathers more than 400 business owners and leaders each year to enjoy a 
champagne toast and original video segments that pay tribute to the winners. The Hartford Business Journal will also publish the Business Champions in print and online. 
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An instinct for growth 


BETTER TOGETHER: MUNICIPAL COLLABORATION SUMMIT 


LAST CHANCE to arian 
Register for Workshops! 
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WHO SHOULD ATTEND? Don't m: 
; €miss this ch 
¢ Town Managers « Finance « Attorneys to learn ab ance 
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¢ Superintendents enefits of ris 
» Mayors Which can save ieiieeia 
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¢ School Business Officials & Board Members 
¢ Service Providers for towns and municipalities 
«And anyone interested in municipal collaboration 







HARTFORD BUSINESS JOURNAL S 
ANNUAL 


MUNICIPAL 


COLLABORATIM 
SUMMIT 


Friday, March 20th, 2015 
8:00am - 1:00pm « Hartford Hilton 
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WORKSHOP TOPICS INCLUDE: 


> Leveraging Connections for better and cheaper IT and 
other municipal services 


> Promoting Regional Collaboration to achieve savings ( 0 L L A B | R A | 
> M.O.R.E. Commission: What's Next 
> Municipal Fraud Protection 
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> Transparency and open public data o> 


> Opportunities and barriers: /nter-town cooperation 
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> Integrating non-educational school-town operations 


> Municipal Finance and Bonding: Opportunities to collaborate 
> C.H.O.S.E.N. Collaborative Hands-on STEM Education Network 





Visit HartfordBusiness.com and click on 
‘Our Events’ to register today! 


Questions? Contact Amy Orsini at 860-236-9998 ext. 134 or email aorsini@HartfordBusiness.com iN A V E 
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SHOULD BE YOUR CHOICE. 


JUST BECAUSE YOU’VE BEEN SWITCHED 
TO FRONTIER DOESN’T MEAN 
YOU NEED TO STAY WITH THEM. 


Choose Comcast Business Internet and enjoy business-grade 
solutions to help you stay competitive in today’s marketplace. 
b (eo) 0 ets] ai=>.4 01-1018 


¢« Consistent, reliable soeed even during peak hours — up to 150 Mbps 
The fastest WiFi with the most coverage for your business 


Access to millions of WiFi hotspots nationwide — so you 
(or=] am Ooms ©) core lU (ei hvomvVali(omanlialianly4iare merits Mel al<| Kel ors 


Dedicated, trained business experts who can 
assist you — 24/7 


CHOOSE COMCAST BUSINESS. 


CALL (877) 589-8810 TODAY. 


BUILT FOR BUSINESS" 


Restrictions apply. Not available in all areas. WiFi claim based on September 2014 study by Allion Test Labs, Inc. Actual speeds vary and are not guaranteed. 
WiFi hotspots available with Deluxe Internet and above. Hotspots available in select areas. Call for details. © 2015 Comcast. All rights reserved. 
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